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Latest outlook ­ the 

most recent short­term 

indicators for European 

industry, page 7 

This third edition of the Monthly Panorama of European Business covers two special arti­

cles: the food, drink and tobacco industry and the economic activity that links it to the 

consumer, namely the retail trade industry. 

Food, drink and tobacco is one of the largest economic activities within the European 

Union. It accounts for almost 16% of European industrial activity within the manufac­

turing sector. The industry is characterised by a fairly stable level of output, rising by 

demand when looked at in its entirety. Nevertheless, there are a number of trends that 

have developed in recent years: such as the switch to convenience foods, the develop­

ment of health foods and public awareness of issues relating to the production methods 

employed by the food industry. 

Latest outlook ­ the 

most recent short­term 

indicators for European 

construction, page 47 

The retail trade sector encompasses some 25 mill ion persons employed within the 

European Union. It offers work to a large number of women within the European popu­

lation. In addition, the industry offers a substantial amount of part­time work to both 

working mothers and other members of society who have difficulties in finding employ­

ment. 

Latest outlook ­ the 

most recent short­term 

indicators for European 

services, page 55 

This industry is faced with a growing trend in technological developments ­ for example, 

the growth of e­commerce as an alternative to traditional forms of shopping. Consumer 

pressure and changing attitudes have also led to the extension of shopping hours within 

many countries of the European Union. 

Retail trade has seen (especially in the northern Member States) an increasing trend 

towards concentration of its major retailers. This tendency has been re­enforced by the 

development of out­of­town shopping centres that have become extensively developed 

within many countries of the European Union. 

P e d r o D í a z M u ñ o z , 

L u x e m b o u r g 

In depth ­ food prod­

ucts, beverages and 

tobacco, page 71 

eurostat 

In depth ­ retail trade; 

repair of personal and 

household goods, 

page 93 
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; Monthly Panorama of European 

Business has the objective of 

furnishing readers with an instrument 

which will allow them to follow the 

evolution of short­term trends and also 

show the structure and activity of 

European business. The publication 

appears eleven times during the 

course of the year. When the occasion 

warrants topical articles may 

well be treated in the form 

of a special edition. 

This publication is a project of 

Eurostat unit D3. 

The opinions expressed in this 

publication are those of the 

individual authors alone and do not 

necessarily reflect the position of the 

European Commission. 
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1 Industr ia l commentary 

Industrial production falls at an annual rate of 0 .2% in December1998 

Industrial production within the European Union was showing a downward trend at 

the end of 1998. The latest data available through until December 1998 showed that 

EL) industrial output fell by 0.2% when compared to the month of December 1997. 

The annual growth rate for the countries that form the euro-zone1 was also -0.2% 

(again comparing the data for December 1997 with December 1998). 

The rates for the main industrial groupings showed that in December 1998 EU-15 

production growth was above the level of 1 % in both the capital and consumer 

durables industrial groupings. Higher rates of growth had been evident for some time 

when looking at rates of change over the previous twelve-month period. Both of 

these industrial groupings recorded growth in excess of the 4% level throughout the 

whole of 1998, until December 1998 (with the exception of consumer durables in 

April 1998). 

On the other hand, results were mixed for both the intermediate goods industries 

and consumer non-durables. Data for December 1998 showed that there was a 

reduction of 1.9% in the output of consumer non-durables across the European 

Union (compared to December 1997). Intermediate goods output fell by 2.2% dur­

ing the year to December 1998, with a marked slowdown in the level of activity 

when compared to the growth rates that were being recorded during the spring and 

summer of 1998. 

Enquiries regarding the purchase of 
data should be directed to: 

Eurostat Data-Shop 
4, rue Alphonse Weicker 
L - 2014 Luxembourg 
tel: (352) 4335 2251 
fax: (352) 4335 22221 
e-mail: dslux@eurostat.datashop.lu 

O 

Recent developments in the European industrial economy 

To study the more recent developments of the production index, it is more useful to 

look at the growth rates for a moving average of the last three months and to com­

pare this to the three-month period before. Such a growth rate allows a more detailed 

study of the most recent trends to be observed within the European industrial econ­

omy. Data for the last quarter of 1998 (compared to the third quarter of 1998) 

showed that EU industrial activity was declining by 0.3%. This marked a continua­

tion of the recent trend of rather sluggish and even negative growth within the EU. 

Growth had been expanding by at least 1.0% a quarter up until May 1998, since 

when there has been a reduction through to the winter of 1998 (the months of 

August through to December 1998 all recording growth of between 0.3% and -0.3% 

using this indicator). 

(1) Belgium, Germany, Spain, France, Ireland, Italy, Luxembourg, the Netherlands, Austria, 
Portugal and Finland. 
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Industr ial commentary 

Industr ial p roduct ion and producer prices 

MOMHLÏ P*\OR\M\ OF EUROHAN BLSISI^S 

10.(1 F i g u r e 1 .1 

In D e c e m b e r 1 9 9 8 , E U ­ 1 5 

p r o d u c t i o n g r o w t h w a s a b o v e 

t h e l e v e l o f 1 % i n b o t h t h e 

c a p i t a l a n d c o n s u m e r d u r a b l e s 

¡ n d u s t r i a I g r o u p i n g s 

­10.0 

1­1998 11­1998 111­1998 IV­1998 

C EU­15 ■ EUR­11 ■ Japan USA 
) 

Industrial production: 

growth rate, 
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Trends observed in the most recent polls of busi­

ness confidence (as conducted by DCII) show that 

industrialists are not confident about the prospects 

of economic activity improving in the short­term. 

The feelings of the business community are sup­

ported by the latest data on the output of capital 

goods. The three­month on three­month growth 

rate for capital goods stood at 1.4% in August 1998, 

but has since slowed considerably to 0.2% by the 

final quarter of 1998. Further evidence of why 

industrialists were not confident in the industrial 

economy was provided by the latest trends for the 

intermediate goods industry. Both consumer non­

durables and intermediate goods have been report­

ing no change or even negative rates of change in 

their production index for the last four months 

(when comparing the latest three months data with 

that of the three­month period before). 

The latest data for consumer non­durables was neg­

ative, down by 0.4% in December 1998 (compared 

to figures of ­0.2% and ­0.3% in October and 

November 1998). Intermediate goods fared no bet­

ter, with a reduction of 0.9% in the final quarter of 

1998, compared to changes of ­0.4% and ­0.6% 

(again in October and November 1998). 

eurostat 

The low levels of business confidence may be con­

trasted with the continued growth of consumer con­

fidence in the European economy.· This sentiment 

was reflected in the data available for consumer 

durables up to November 1998 (when growth was 

0.5%). However, there was a sizeable reduction in 

the level of growth in December 1998, with the 

output of consumer durables rising by 0.2% in the 

final quarter of 1998 (when compared to the third 

quarter). Indeed, to further re­enforce the slow 

down in activity, the rate was well below those that 

were being recorded during the summer of 1998, 

for example 1.4% in June 1998. 

o.o 

­1.0 

­2.0 
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growth rate, 
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Industr ial commentary 
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New orders (trend cycle) 

Performance within the Member States 

Turing attention to the latest trends seen for indus­

trial output in the Member States there is a wide 

variation in the latest data being reported. On the 

one hand, countries such as Denmark, Italy and the 

United Kingdom were reporting negative trends for 

the latest rates of growth. In Denmark industrial 

output declined by 1.7% in the last quarter of 1998 

compared to the third quarter. There was a large 

reduction in the data for Italy, where the industrial 

economy saw output decline by 0.8% in the final 

quarter of 1998, compared to the quarter before 

(following reductions of ­0.2% and ­0.5% in the 

months of October and November 1998). The 

United Kingdom posted a negative trend for the 

fourth consecutive month, with output down by 

0.3% in the final quarter of 1998. 

9 9 8 a n n u a l g r o w t h r a t e s 

f o r t h e t w o E u r o p e a n a g g r e g a t e s : 

E U ­ 1 5 , u p by 3 . 7 % w h i l s t t h e 

E U R ­ 1 1 f i g u r e g a i n e d 4 . 2 % 

F i g u r e 1 

New orders 

index 

(1995 = 100) 

There was still vigour in the industrial economies of 

Greece and Ireland. Both of these countries report­

ed output up by more than one per cent (although 

data only went as far as November 1998). 

As regards the major European industrial 

economies, there was almost no change in the level 

of industrial production in Germany. The latest fig­

ure for December 1 998 showed that output rose by 

0.1 %. This marked a continuation of the slow down 

in activity seen in the trend of the German produc­

i lo 

no 

100 

tion index, visible for the last eleven months 

(growth down from 1.4% in February 1998 to 0.1 % 

by December 1998). In France there were modest 

signs that industrial output was recovering. Having 

recorded almost no growth in August and 

September 1998, the latest figures show that French 

industrial production was expanding by 0.4% in 

the final quarter of 1998. Spanish industrial output 

continued to show signs of slowing down from the 

peak reached in August 1998 (1.2% growth). Latest 

data for the final quarter of 1998 showed that out­

put was rising by 0.4% (compared to the third quar­

ter). 

Con f l i c t i ng messages f r om the data 

With data now available for December 1998 it is 

possible to calculate an annual figure for the whole 

of 1998. Annual growth rates for the two European 

aggregates were: EU­15, up by 3.7% (whilst the 

EUR­11 figure gained 4.2%). All Member States 

reported gains using this annual measure of 1997 

compared to 1998. 

s o u r c e : eurostat 
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Industr ial commentary 

Industr ial p roduct ion 
-C MONTHLY PANORAMA OF EUROPI AN BUSINISS 

EU-15 EUR-11 Japan USA Table 1.1 

Readers should be aware that there are at present 

mixed signs being given by data. Whilst the annual 

growth rates still show strong positive growth, the 

most recent three-month on three-month growth 

rate shows that for many of the Member States out­

put was declining. 

In some of the countries there appears to have been 

a marked reduction only for the month of 

December 1998, which may be just a one-off fluc­

tuation, rather than any inherent trend in the data 

(this could well be the case for example for Italy). 
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Furthermore, countries such as Belgium, France, 

Ireland, Luxembourg and Sweden all showed some 

signs that the latest rates of growth were improving 

(based on the last three figures for the three-month 

on three-month growth rate). 

Development of producer prices 

Annual changes in producer prices at the end of 

1998 reported that European industrial prices had 

fallen by 2.2% during the twelve months between 

December 1997 and December 1998. Data for 

November 1998 (again compared to twelve months 

before) showed that European producer prices had 

been falling at an annual rate of 2.0%. Hence, the 

EU-15 figure recorded its second consecutive 

month of price reductions at or below the -2.0% 

level and the trend indicated that this reduction 

would continue, rates first turning negative in May 

1998. 

Producer price changes 

within the Member States 

There were only two of the fifteen Member States 

reporting that domestic output prices were rising for 

total industry, namely Greece and Luxembourg. All 

the other Member States recorded declining rates of 

change for producer prices, including Germany 

(-1.7%, December 1998), France (-4.1%, January 

1999), Italy (-1.3%, December 1998) and the 

United Kingdom (-0.7%, January 1999). However, 

the largest reduction in output prices was recorded 

in Portugal. This was the twelfth consecutive month 

that Portugal posted the largest reduction in pro­

ducer prices across the European industrial 

economies. 

The slowdown of producer prices at a European 

level has been almost totally concentrated in the 

intermediate goods grouping. The reduction in 

domestic output prices of intermediate goods was 

equal to 4.2% in December 1998. Corresponding 

rates of change for the other main industrial group­

ings were as follows: capital goods (0.1%), con­

sumer durables (0.1%), consumer non-durables 

(-0.3%). 

The rate of change in output prices of intermediate 

goods was negative across all countries within the 

European Union when looking at the latest data 

available. Reductions of the magnitude of 9.0% 

were recorded in Portugal. There were two other 

countries to report a decline in prices of intermedi­

ate goods below -5%, they were France and 

Sweden. 

eurostat G 
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Latest ou t look : industry 

­ ( MONTIIIY PANOKAMA Q( EUROPfAN BusiNtss J-

Business cycle at a glance 

Table 2.1 

Business cycle at a 

glance: growth rate, 

three months 

compared to the 

previous three 

months 

(%) 

Growth rates: 

7\7\ >2.5% 

7P 0.5% -» 2.5% 

^ -0.5% -» 0.5% 

^ | -2.5% -» -0.5% 

bi i i <-2.5% 

1) EOI runs two months ahead of 

the period given. 

2) Capacity utilisation is fixed on 

the first month of the quarter of 

the period given. 
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Latest outlook: industry 

Production index (seasonally adjusted) 

T a b l e 2 . 2 1996 1997 1998 07-98 08-98 09-98 10-98 11-98 12-98 

Industr ia l p roduc t i on : 

indices 

(1995 = 100) 

ΓΉ771 
S o u r c e : ourosínt 

EU-15 

EUR-11 

Β 

DK 

D 

IRL 

100.3 

100.0 

104.1 

104.2 

108.0 

108.5 

108.8 

109.1 

108.0 

108.7 

108.2 

109.1 

108.8 

109.2 

100.8 

101.1 

100.4 

105.6 

105.5 

103.8 

109.1 

106.9 

108.9 

108.5 

108.9 

107.0 

108.0 

111.9 

108.7 

109.7 

107.1 

108.9 

110.4 

107.9 

106.9 

109.3 

109.8 

109.4 

110.1 

110.8 

108.7 

110.0 

107.1 

105.0 

108.4 

EL 

E 

F 

101.0 

99.0 

99.9 

102.7 

105.9 

103.9 

111.5 

108.6 

114.3 

112.6 

109.4 

111.6 

114.7 

109.4 

110.7 

111.9 

109.2 

112.7 

111.6 

109.8 

113.6 

113.4 

109.9 

113.2 

108.2 

08.0 

97.2 

99.6 

124.5 

99.8 

106.3 

100.6 

111.0 

142.1 

101.0 

113.3 

150.9 

101.8 

107.7 

149.8 

100.9 

111.9 

152.7 

102.0 

114.3 

146.7 

101.4 

113.3 

96.7 

108.1 

NL 

A 

Ρ 

102.7 

100.6 

101.3 

104.7 

106.7 

103.9 

105.9 

108.0 

107.7 

110.0 

108.2 

104.5 

106.6 

111.5 

105.4 

109.4 

106.3 

107.1 

111.8 

109.6 

108.1 

110.4 

107.9 

104.1 

106.7 

FIN 

S 

UK 

103.8 

103.1 

101.2 

113.2 

111.2 

102.4 

121.8 

116.0 

103.3 

124.8 

116.7 

103.6 

121.8 

116.8 

103.3 

121.9 

115.9 

102.5 

122.3 

117.7 

102.5 

122.9 

119.4 

102.5 

121.7 

117.9 

101.7 

NO 

Japan 

USA 

105.4 

102.1 

104.4 

109.0 

105.9 

110.7 

99.0 

106.9 

97.9 

114.0 

106.1 

96.7 

115.7 

110.0 

99.8 

115.2 

107.5 

98.6 

115.5 

107.2 

96.6 

115.1 

97.5 

116.0 

T a b l e 2 . 3 1996 1997 1998 07-98 08-98 09-98 10-98 11-98 12-98 

Total industry 

Industrial producti 

for the main 

industrial groupint 

indices 

(1995 = 100) 

V 

l=F/1 
S o u r c e : eurostat 

on 

gs: 

J 

EU-15 

Japan 

USA 

Intermediate good 

EU-15 

Japan 

USA 

Capital 

EU-15 

Japan 

USA 

goods 

Consumer durable: 

EU-15 

Japan 

USA 

Consumer non 

EU-15 

Japan 

USA 

100.3 

102.1 

104.4 

99.7 

100.1 

102.6 

101.8 

106.3 

106.8 

100.6 

102.7 

108.2 

-durables 

99.7 

100.0 

100.8 

104.1 

105.9 

110.7 

104.5 

104.5 

106.7 

106.0 

109.8 

116.6 

103.0 

111.0 

118.6 

101.7 

101.0 

104.0 

108.0 

99.0 

107.9 

113.2 

109.0 

102.7 

108.8 

97.9 

114.0 

108.6 

97.6 

110.3 

115.8 

94.4 

125.4 

110.9 

107.8 

124.5 

103.3 

97.3 

104.7 

108.0 

96.7 

115.7 

107.9 

96.3 

110.2 

114.4 

92.9 

127.6 

107.5 

102.4 

128.9 

103.1 

97.7 

103.9 

108.2 

99.8 

115.2 

108.1 

98.3 

109.5 

112.6 

98.9 

127.3 

110.2 

106.3 

128.6 

102.5 

97.9 

103.3 

108.8 

98.6 

115.5 

107.9 

98.7 

110.0 

115.8 

92.2 

128.5 

111.9 

110.1 

129.6 

102.7 

98.7 

103.7 

108.5 

96.6 

115.1 

107.7 

97.4 

109.6 

114.5 

89.7 

127.2 

110.3 

103.9 

129.4 

102.8 

98.2 

103.8 

107.0 

97.5 

116.0 

106.2 

113.2 

107.7 

101.9 

o 
eurostat 
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P r o d u c t i o n i n d e x ( t r e n d c y c l e ) 
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115 
F i g u r e 2 . 2 

EU­15 indust r ia l 

p roduc t i on fo r the 

m a i n indust r ia l 

g r o u p i n g s : 

indices 

( 1 9 9 5 = 100) 

Intermediate goods 

Capital goods 

Consumer durables 

Consumer 

non­durables 

12­97 03-98 S o u r c e : MOSS 

Latest 3 months 

available 

Total 

industry 

Intermediate 

goods 

Capital 

goods 

Consumer 

durables 

Consumer 

non­durables 

T a b l e 2 . 4 

EU­15 

EUR-11 

NO 

Japan 

USA 

10­98 ■=> 

10­98 ■=> 

12­98 

12­98 

09-98 11­98 

10­98 O 

10­98 O 

12­98 

12­98 

­0.3 

­0.3 

-0.9 

-0.6 

­0.1 

­0.8 

0.3 

0.2 

0.2 

0.2 

­0.3 

­0.4 

­0.1 

Β 

DK 

D 

10­98 

10­98 

10­98 

c * 

<> 

c * 

12­98 

12­98 

12­98 

­0.2 

­1.7 

0.1 

0.1 

­3.1 

­0.7 

­0.5 

­1.0 

1.6 

­0.2 

­1.2 

1.0 

0.0 

­0.3 

­0.3 

EL 

E 

F 

09­98 

10­98 

10­98 

ΕΦ 

■=> 

<=> 

11­98 

12­98 

12­98 

1.3 

0.4 

0.4 

2.6 

0.2 

0.3 

0.5 

1.1 

1.0 

0.3 

­0.2 

1.5 

­0.1 

0.3 

0.3 

IRL 

I 

L 

09­98 

10­98 

10­98 

=* 
■=> 

c > 

11­98 

12­98 

12­98 

3.6 

­0.8 

0.6 

5.2 

­1.4 

1.4 

3.8 

­1.2 

0.1 

­0.6 

4.8 

1.6 

­0.1 

0.4 

NL 

A 

Ρ 

10­98 

09­98 

10­98 

^ 

c > 

φ 

12­98 

11­98 

12­98 

0.2 

0.5 

­0.3 

0.3 

­1.7 

0.2 

1.9 

0.0 

0.4 

­1.0 

3.8 

0.1 

­0.9 

0.2 

FIN 

S 

UK 

10­98 

10­98 

10­98 

Φ 

·=> 

c > 

12­98 

12­98 

12­98 

0.5 

0.4 

­0.3 

­2.3 

­1.9 

­0.9 

4.3 

1.5 

0.8 

2.4 

2.5 

0.3 

­1.4 

0.7 

­0.9 

Industr ia l p roduc t ion 

for the m a i n 

industr ia l g r o u p i n g s : 

g row th rate, three 

mon ths c o m p a r e d to 

the previous three 

mon ths 

(%) 

ΓΗ/Π 
S o u r c e : «irosi« 

eurostat Θ 
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Product ion index (work ing day adjusted) 

F i g u r e 2 . 3 
18.0 

Industrial production 

for total industry: 

growth rate, three 

months compared to 

the same three 

months of the 

previous year, 

10-98 to 12-98 

O O U [ C e . eurostat 

12.0 

'J.O 

3.0 

0.0 

-3 .0 

II 

EU-15 EUR- Β DK D EL* 

11 

1111 . _ ■ 111 _ 

Ρ FIN S UK 

T a b l e 2 . 5 Latest 3 months 

available 

Total 

industry 

Intermediate 

goods 

Capital 

goods 

Consumer 

durables 

Consumer 

non-durables 

Industrial production 

for the main 

industrial groupings: 

growth rate, three 

months compared to 

the same three 

months of the 

previous year 

(%) 

c L^3 
O O U r C e : eurostat 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

IRL 

I 

L 

NL 

A 

Ρ 

FIN 

S 

UK 

NO 

Japan 

USA 

10-98 

10-98 

10-98 

10-98 

10-98 

09-98 

10-98 

10-98 

09-98 

10-98 

10-98 

10-98 

09-98 

10-98 

10-98 

10-98 

10-98 

09-98 

10-98 

10-98 

■=> 

t=> 

ΕΦ 

φ 

=> 

o 

o 

Εφ 

Εφ 

Εφ 

Εφ 

■Φ 

Εφ 

Φ 

O 

ΕΦ 

Εφ 

ΕΦ 

ΕΦ 

ΕΦ 

12-98 

12-98 

12-98 

12-98 

12-98 

11-98 

12-98 

12-98 

11-98 

12-98 

12-98 

12-98 

11-98 

12-98 

12-98 

12-98 

12-98 

11-98 

12-98 

12-98 

1.7 

2.0 

1.1 

-1.1 

2.7 

8.8 

2.9 

2.5 

15.0 

-1.8 

0.6 

0.1 

1.5 

1.3 

4.2 

2.2 

-0.1 

-2.1 

-6.5 

1.9 

0.3 

0.7 

1.8 

-3.5 

0.5 

14.0 

2.2 

1.6 

19.7 

-2.2 

-1.7 

0.3 

0.5 

-3.6 

-3.9 

-1.1 

5.7 

5.8 

3.3 

0.9 

7.4 

15.0 

4.1 

5.8 

21.1 

-2.1 

7.2 

1.0 

4.6 

7.0 

21.3 

8.7 

4.1 

4.3 

4.8 

0.5 

4.6 

7.1 

1.7 

4.6 

7.2 

-4.4 

18.5 

1.4 

3.2 

14.4 

2.0 

12.0 

-1.5 

-0.4 

-0.1 

-3.8 

-1.7 

-0.6 

-1.5 

2.7 

1.4 

4.3 

-0.1 

0.8 

-1.0 

-6.9 

1.2 

-4.9 

-1.8 

-1.7 

Θ Ξ £ 
eurostat 



Latest ou t look : industry 

Product ion index (work ing day adjusted) 

I n te rmed ia te goods 
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20.0 

10.0 
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F i g u r e 2 . 4 
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30.0 
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Industrial production 
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industrial groupings: 
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months compared to 

the same three 

months of the 

previous year, 

10-98 to 12-98 

(%) 

S O U r C e : eurosta 
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Latest ou t look : industry 

Product ion index (trend cycle) 

F i g u r e 2 . 5 

Industrial production 

for the main 

industrial groupings: 

indices 

(1995 = 100) 

115 

110 

100 

B e l g i q u e / Be lg ië D a n m a r k 
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Latest ou t look : industry 

Product ion index (trend cycle) 
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F i g u r e 2 . 5 
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Latest o u t l o o k : i n d u s t r y 

P r o d u c t i o n i n d e x ( t r e n d c y c l e ) 

F igure 2 .5 

Industr ia l p roduc t ion 

for the m a i n 

industr ia l g r o u p i n g s : 

indices 

(1995 = 100) 

160 

150 

140 

130 

S u o m i / F i n l a n d 

140 
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S v e r i g e 

06-97 12-97 06-98 12-98 
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U n i t e d K i n g d o m N o r w a y 
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[377] 
S o u r c e : eurostat 

IB F u r t h e r i n f o r m a t i o n - p r o d u c t i o n i n d e x : 

The index of production aims to measure changes in volume (at constant prices) of gross value added created 
by a given activity, the activity indices being aggregated (like the aggregation at Community level) by means of 
a system of weighting according to gross value added at factor cost. Since the monthly evolution of value added 
can not be measured, as an approximation, product output or deflated turnover is used. 
The indices of production are adjusted in two stages. Firstly, account is taken of the variation in the number of 
working days in the month. The national Statistical Offices provide Eurostat with these series (except Denmark, 
France and Spain). Secondly, for EU-15 and most of the Member States a correction is made using seasonal 
adjustment with TRAMO / SEATS, a method developed by Professor Maravall and V. Gomez. For France, 
Finland, Sweden and the United Kingdom, the indices are adjusted by the national statistical offices themselves. 
For Germany, the trend and seasonally adjusted figures are calculated by the German NSO. 
Full methodological notes may be found on page 107. 

Θ eurostat 
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Product ion index (expected output index) 
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F i g u r e 2 . 6 
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F i g u r e 2 . 7 
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Latest ou t look : industry 

Product ion index (expected output index) 

F i g u r e 2 . 8 
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Latest o u t l o o k : i n d u s t r y 

P r o d u c t i o n i n d e x ( e x p e c t e d o u t p u t i n d e x ) 
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Latest ou t look : industry 

Product ion index (expected output index) 

F igure 2 .8 
S u o m i / F i n l a n d Sve r i ge 

Expected output index 
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IMI F u r t h e r i n f o r m a t i o n - e x p e c t e d o u t p u t i n d e x : 

The Expected Output Index (EOI) links several aspects of information from qualitative business opinion surveys 
(questions on order books and questions on production expectations) with the index of industrial production. 
As the data from the business opinion surveys are available earlier and lead the evolution of industrial produc­
tion, they can be used to compute a short-term estimate of the production index. 
A multiple regression is run, using the growth rate of the industrial production lagged with values of the busi­
ness opinion survey data. The result of this regression is "integrated" from a growth rate to an evolution, and 
after that the trend cycle is calculated for a clearer interpretation of the results. 
Details of the estimation method can be found in a more thorough article that was published in Special Edition 
5/97 of the Monthly Panorama of the European Industry. 
Full methodological notes may be found on page 107. 

S n i i r r e . LWä 
O O U r C e : eurostat 
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Latest outlook: industry 

Domestic producer price index 
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EU-15 

Figure 2 .9 

Domestic producer 

price index: 

growth rate, 

year on year 

(%) 
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Latest ou t look : industry 

Export price index and domest ic producer pr ice index 
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Export price index and domest ic producer price index 
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1996 1997 1998 08-98 09-98 10-98 11-98 12-98 01-99 Table 2.6 

EU-15 

EUR-11 

Β 

DK 

D 100.2 

EL 

E 

F 

IRL 

I 

L 96.2 

NL 101 .C 

A 

Ρ 

ιοί.; 

97.6 

104.Í 

ιοί .ε 

101.2 

101.E 

99./ 

100.4 

101.ï 

98.' 

100.C 

101.2 101.1 

98.1 97.1 

98.7 98.3 

100.' 

97./ 

FIN 

S 

UK 

NO 

Japan 

USA 

100.3 

95.1 

99.5 

99.0 

95.8 

94.2 

98.0 

95.3 

91.0 

98.0 

95.1 

91.0 

97.5 

95.1 

91.0 

96.2 

93.1 

90.0 

94.4 

95.0 

90.0 

93.9 

94.9 

90.0 

Export prices indices 

for manufacturing 

industry 

(1995 = 100) 

93.4 

S o u r c e : eurostat 

1996 1997 1998 08­98 09-98 10­98 11­98 12­98 01­99 Table 2.7 

EU­15 

EUR­11 

Β 

DK 

D 

EL 

E 

F 

100.6 

100.6 

100.6 

101.6 

99.6 

107.4 

101.7 

100.5 

101.5 

101.6 

102.3 

103.7 

100.7 

111.0 

102.7 

100.7 

100.8 

100.8 

102.1 

100.3 

102.0 

98.6 

100.5 

100.6 

101.0 

102.1 

100.2 

114.4 

102.0 

98.0 

100.4 

100.4 

100.5 

102.2 

100.1 

115.0 

101.6 

97.8 

100.1 

100.1 

100.0 

101.0 

99.7 

115.0 

101.4 

97.6 

99.9 

99.7 

99.5 

100.6 

99.4 

114.4 

101.2 

97.1 

99.7 

99.4 

100.7 

99.2 

100.9 

96.4 96.4 

Domest ic p roducer 

pr ice index 

(1995 = 100) 

IRL 

1 

L 

NL 

A 

Ρ 

101.8 

101.9 

99.6 

101.8 

103.8 

101.9 

103.2 

101.4 

104.5 

106.1 

101.9 

103.3 

103.1 

102.2 

102.2 

103.1 

103.6 

102.4 

102.0 

101.8 

103.0 

103.3 

102.3 

101.7 

101.5 

102.8 

103.1 

101.8 

101.2 

101.3 

102.6 

102.5 

101.5 

99.8 

101.3 ι ο ί . : 

102.4 

101.3 

99.2 

FIN 

S 

UK 

99.1 

100.6 

100.6 

100.4 

101.7 

100.3 

99.0 

101.3 

100.2 

99.0 

101.2 

99.5 

98.6 

100.9 

99.3 

97.8 

100.5 

99.5 

97.0 

100.1 

100.4 

96.5 

100.2 

100.9 

96.0 

101.0 

NO 

Japan 

USA 

98.1 

102.4 

98.8 

102.4 

97.3 

99.8 

97.1 

99.3 

96.9 

99.4 

96.7 : 

98.8 : : \WA 
S o u r c e : eurostat 

eurostat 
0 
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Latest o u t l o o k : i n d u s t r y 

D o m e s t i c p r o d u c e r p r i c e i n d e x 

F igure 2.1 2 106 

EU-15 domestic 

producer price index 

for the main 

industrial groupings 

( 1 9 9 5 = 100) 

102 

100 

Intermediate goods 

Capital goods 

Consumer durables 

Consumer 

non­durables 

Γ3771 
S o u r c e : eurostat 03­97 06­97 09­97 12­97 03­98 06­98 09­98 12­98 

Tab le 2 .8 1996 1997 1998 07-98 08-98 09-98 10-98 11-98 12-98 

Domestic p roduce r 

pr ice index for the 

m a i n industr ia l 

g roup ings 

(1995 = 100) 

S o u r c e : eurostat 

Total industry 

EU-15 

Japan 

USA 

00.6 

98.1 

02.4 

101.5 

98.8 

102.4 

100.8 100.8 

97.4 

99.8 

100.5 

97.3 

99.8 

100.4 

97.1 

99.3 

100.1 

96.9 

99.4 

99.9 

96.7 

98.8 

Intermediate goods 

EU-15 

Japan 

USA 

99.5 100.0 98.1 

Capital goods 

EU-15 

Japan 

USA 

101.4 101.7 102.0 

Consumer durables 

EU-15 

Japan 

USA 

102.0 102.2 102.4 

Consumer non-durables 

EU-15 

Japan 

USA 

102.0 103.3 103.8 

99.7 

98.0 97.5 97.3 96.8 96.4 96.0 

102.1 102.2 102.1 102.0 102.0 101.9 

102.5 102.5 102.3 102.3 102.3 102.3 

104.0 103.9 103.8 103.6 103.4 103.5 

v) eurostat 



Latest ou t look : industry 

Domest ic producer pr ice index 
• \ MONTHLY PANORAMA OF EUROPEAN BUSINESS 

F i g u re 2 . 1 3 

EU-1 5 domestic 

producer price index 

for the main 

industrial groupings: 

growth rate, 

year on year 

(%) 

1-1998 111-1998 IV-1998 

I Intermediate goods 

Β Capital goods 

I Consumer durables 

Consumer 
non-durables 

S n e r r e - ^ 
O O U Γ C 6 ! eurostal 

Latest month 
available 

Total 
industry 

Intermediate 
goods 

Capital 
goods 

Consumer 
durables 

Consumer 
non-durables 

Table 2.9 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

Ε 

F 

IRL 

I 

L 

NL 

A 

Ρ 

FIN 

S 

UK 

12-98 

12-98 

11-98 

12-98 

12-98 

11-98 

12-98 

01-99 

01-99 

12-98 

11-98 

12-98 

12-98 

01-99 

12-98 

01-99 

-2.2 

-2.4 

-3.5 

-2.4 

-1.7 

1.5 

-2.1 

-4.1 

-0.6 

-1.3 

0.2 

-3.1 

-6.2 

-4.3 

-1.9 

-0.7 

-4.2 

-4.3 

-4.6 

-2.5 

-3.4 

-1.4 

-4.9 

-6.4 

-4.0 

-2.7 

-4.0 

-9.0 

-5.9 

-3.7 

0.1 

0.1 

-0.1 

1.5 

0.5 

8.8 

0.3 

-2.2 

1.8 

1.5 

1.5 

-2.6 

1.8 

-0.5 

0.1 

0.0 

1.8 

0.4 

4.4 

1.7 

-1.2 

0.7 

-3.1 

1.3 

1.5 

3.1 

1.5 

0.2 

-0.3 

-0.5 

-4.8 

-0.6 

3.8 

-0.3 

0.9 

-0.3 

-2.4 

0.3 

-1.2 

-1.0 

0.9 

NO 

lapan 

USA 

11-98 

11-98 

-2.1 

-3.6 

Domestic producer 

price index for the 

main industrial 

groupings: 

growth rate, 

year on year 

(%) 

sa 
b o u r e e : eurostat 

eurostat 0 
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Latest ou t look : industry 

Domest ic producer price index 

F i g u r e 2 . 1 4 

B e l g i q u e / Be lg ië D a n m a r k 

Domestic producer 

price index: 

growth rate, 

year on year 
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España F rance 

6.0 

4.0 

2.0 

0.0 

­2.0 

­4.0 
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[•gm 
S o u r c e : eurostat 
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1111111 ■. 
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Θ eurostat 
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Domest ic producer pr ice index 
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I r e l a n d I t a l i a 

F i g u r e 2 . 1 4 

6.0 

4.0 

2.0 
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-6.0 

■ . I ­_­ _­ ­ Ι Ι Ι ι 
■I 

­8.0 
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­8.0 

III.. 
■I|| 

Domestic producer 

price index: 

growth rate, 

year on year 

(%) 
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MONTHLY PANORAMA OF EUROPEAN BUSINESS 

Latest ou t look : industry 

Domest ic producer pr ice index 

Figure 2 .14 

Domestic producer 

price index: 

growth rate, 

year on year 

S u o m i / F i n l a n d S v e r i g e 

6.0 

4.0 

2.0 

o.o 

­2.0 

­4.0 

­6.0 

-8.0 

„■■■mimi-

6.0 

4.0 

2.0 

0.0 

­2.0 

­4.0 

­6.0 

­8.0 

umilili..... 
'■Ill 

01­97 07­97 01­98 07­98 01­99 01­97 07­97 01­98 07­98 01­99 

U n i t e d K i n g d o m 

6.0 

4.0 

2.0 

o.o 

­2.0 

­4.0 

­6.0 

­8.0 

■ - 11 ■ ■ 1
T 

I I I . 
T f r y i 

Norway 

Not available 

01­97 07­97 01­98 07­98 01­99 

ΓΉ77Η 
S o u r c e : eurostat 

α F u r t h e r i n f o r m a t i o n - p r i c e i n d i c e s : 

The index of domestic producer prices shows (in the national currency of the Member State in question) changes 
in the ex-works selling prices of all products sold on the domestic market. Since we deal with producer prices, 
imports are not included In these price indices. The Community indices (EU-14, since there are no producer 
price indices for Austria yet) refer to overall weighted price changes. Producer price indices are not seasonally 
adjusted. The system used for the collection of export price indices ¡s a duplicate of the model for domestic pro­
ducer price indices. 
Full methodological notes may be found on page 107. 

eurostat 



Latest ou t look : industry 

Employment index 
-c Μ ί Λ Ι Μ Π PwORWiA Ol t l ROI'I \ \ Bl Μ\ί ^ 

E U - 1 5 

2.0 F i g u r e 2 . 1 5 

1.0 

0.0 

-1.0 

-2.0 

¡II _ - ■ I 
Employment index: 

growth rate, 

year on year 

(%) 

11­96 02­97 05­97 08­97 11­97 02­98 05­98 08­98 11­98 

EUR-1 1 

2.0 

1.0 

­1.0 

­2.0 

­3.0 
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1.0 

0.0 

­1.0 

­2.0 

­3.0 

--illllll 

11­96 02­97 05­97 08­97 11­97 02­98 05­98 08­98 11­98 

Japan 

|||||||IMU-ill|l| 

11­96 02­97 05­97 08­97 11­97 02­98 05­98 08­98 11­98 

USA 
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. .■■IMU ■ ■ ■ 111111 ■ I 
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Latest ou t look : industry 

Employment index (trend cycle) 

F i g u r e 2 . 1 6 

EU-15 employment 

index for the main 

industrial groupings 

(1995 = 100) 

Intermediate goods 

Capital goods 

Consumer durables 

Consumer 

non-durables 

S o u r c e : eurostat 

102 

98 

05-97 08-97 11-97 02-98 05-98 08-98 11-98 

T a b l e 2 . 1 0 Latest 3 months 

available 

Total 

industry 

Intermediate 

goods 

Capital 

goods 

Consumer 

durables 

Consumer 

non-durables 

Employment index for 

the main industrial 

groupings: 

growth rate, three 

months compared to 

the previous three 

months 

(%) 

["3/71 
S o u r c e : eurostat 

EU-15 

EUR-11 

Β 

DK 

D 

IRL 

I 

L 

NL 

A 

Ρ 

FIN 

S 

UK 

NO 

Japan 

USA 

09-98 

09-98 

11-98 

11-98 

09-98 

10-98 

10-98 

c * 

■í> 

<, 

11-98 

12-98 

12-98 

04-98 

09-98 

10-98 

O 06-98 

O 11-98 

=> 12-98 

07-98 

09-98 

10-98 

O 09-98 

■* 11-98 

o 12-98 

10-98 

10-98 

10-98 

O 12-98 

O 12-98 

■=> 12-98 

09-98 

04-98 

O 11-98 

=> 06-98 

-0.2 0.1 

-1.5 

-0.4 

-0.2 -0.2 

1.0 

-0.6 

-0.1 

0.1 

-0.6 

-0.6 

0.2 

-0.4 

0.3 

-0.2 

0.2 

-2.2 

0.0 

-1.4 -1.3 

-0.7 

-0.1 

-0.1 

0.1 

-2.2 

0.3 

2.3 

-1.1 

0.8 

0.8 

-1.1 

0.4 

-1.3 

-0.2 

-0.3 

0.3 

-0.8 

-0.9 

0.3 

0.5 

0.0 

0.5 

-0.1 

-2.4 

-0.4 

0.4 

0.8 

-0.4 

EL 

Ε 

F 

01-98 

07-98 

07-98 

t=> 

■=> 

■=> 

03-98 

09-98 

09-98 

-0.1 

1.1 

0.0 

-1.1 

3.7 

-0.3 

1.1 

0.5 

-0.4 

0.9 

-0.5 

0.7 

0.3 

0.3 

0.4 

-0.5 

0.4 

-1.3 

m 
eurostat 



Latest ou t look : industry 

Employment index 

MONTHLY PANORAMA of EUROPEAN BUSINESS 

4.0 

2.0 

0.0 

­2.0 

­4.0 

EU­15 EUR­

1 1 * 

DK EL* IRL* NL* FIN UK 

F i g u r e 2 . 1 7 

Employment index: 

growth rate, 

three months 

compared to the 

same three months of 

the previous year, 

09­98 to 11­98 

(%) 

S A ,, „ _ _ , l j l¿J 
O U Γ C e : eurostat 

Latest 3 months 

available 

Total Intermediate Capital Consumer Consumer 

industry goods goods durables non­durables 
T a b l e 2 . 

EU­15 

EUR­11 

Β 

DK 

D 

EL 

E 

F 

IRL 

I 

L 

NL 

A 

Ρ 

FIN 

S 

UK 

NO 

Japan 

USA 

09­98 

09­98 

09­98 

10­98 

10­98 

01­98 

07­98 

07­98 

04­98 

09­98 

10­98 

07­98 

09­98 

10­98 

10­98 

10­98 

10­98 

09­98 

04­98 

=> 

■=> 

<=> 

c * 

■=> 

c * 

■=> 

1 * 

c * 

c > 

E> 

Φ 

■=> 

<=> 

& 

c * 

o 

r4> 

=> 

ιφ 

11­98 

11­98 

11­98 

12­98 

12­98 

03­98 

09­98 

09­98 

06­98 

11­98 

12­98 

09­98 

11­98 

12­98 

12­98 

12­98 

12­98 

11­98 

06­98 

0.0 

­3.9 

2.6 

0.1 

­1.2 

4.9 

0.1 

3.6 

­2.3 

0.9 

1.2 

2.3 

­0.8 

2.2 

1.8 

­2.1 

­2.0 

0.9 

0.3 

7.4 

0.2 

­1.4 

8.3 

2.3 

­2.2 

­1.1 

0.2 

­0.8 

­2.2 

0.9 

1.3 

1.3 

1.5 

­6.6 

7.1 

6.2 

­3.1 

7.4 

2.3 

4.2 

3.4 

­1.8 

­0.9 

­0.8 

1.1 

4.0 

­2.2 

3.1 

­0.4 

­0.6 

5.9 

0.8 

­0.9 

1.8 

­2.2 

­0.9 

1.5 

­0.9 

­1.2 

0.1 

2.0 

1.5 

­0.6 

­0.5 

1.5 

1.5 

­2.1 

­2.3 

Employment index for 

the main industrial 

groupings: growth 

rate, three months 

compared to the 

same three months of 

the previous year 

(%) 

[377] 
S o u r c e : eurostat 

eurostat 
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Latest outlook: industry 

Capacity utilisation rates 

Figure 2.1 8 

Capacity utilisation 

rates: 

10-98 

(%) 

S o u r c e : DC II, 

Business Survey 
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Table 2 .12 Growth rate: 
latest month, t/1-12 (%) 

01-98 04-98 07-98 10-98 

Capacity utilisation 

rates 

S o u r c e : DG II 

Business Survey 

EU-15 

B 

DK 

D 

IRL 

FIN 

S 

UK 
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-0.8 
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0.8 
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2.8 

-1.9 

1.2 
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85.3 
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EL 

E 
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Capacity ut i l isat ion rates 

100 

I n te rmed ia te goods 
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MONiHiv PANORAMA OI ELIROPEAN BLISINESS 
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F i g u r e 2 . 1 9 

Capacity utilisation 

rates for the main 

industrial groupings, 
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(%) 
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F i g u r e 2 . 2 0 

Foreign trade indices: 

growth rate, 

three months 

compared to the 

same three months of 

the previous year 

(%) 
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Latest ou t look : industry 

Foreign trade indices (trend cycle) 

MONTHLY PANORAMA OF EUROPEAN BUSINESS 
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F i g u r e 2 . 2 1 

EU-15 foreign 

trade indices in 

ECU terms 

(1995 = 100) 

■ Export value index 

Import value index 

Terms of trade 

S o u r c e . Θ3 

Latest 3 months 

available 

Exports 

Value Volume 

Imports Terms of 

Value Volume trade 
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3 Latest out look: 

construct ion 

Activity within the European construction industry fell by 0.4% in the third quarter 

of 1998, when compared to the third quarter of 1997. The rate of change had dis­

played positive trends during the summer of 1998 for both the EU-15 and EUR-11 

aggregates. However, in August 1998 output within the construction sector fell. This 

was the first time during calendar year 1998 that there had been a reduction in the 

level of activity recorded for the EU as a whole. Output within the European Union 

was generally higher than the corresponding rates that were recorded for the 

EUR-11 aggregate through 1998. The latest data available for EUR-11 runs to 

November 1998, with a reduction of 3.0% in activity. 

Within the Member States there were wide-ranging differences in the latest growth 

rates available. In Germany there was a fairly sharp contraction in construction activ­

ity, with a decline of 6.6% observed in the three months to December 1998 (com­

pared to the same three months of a year before). Negative trends were also record­

ed in France, although the rate of change was not as pronounced, down by 1.0% in 

the final quarter of 1998 compared to the final quarter of 1997. The high growth 

rates seen in Spain during the summer of 1998 (in excess of 30%) slowed rapidly 

during the autumn of 1998, the latest figure posted was 7.5% in the third quarter of 

1998 (compared to the same quarter in 1997). 

Together with Spain, the only other Member States recording positive growth in the 

construction sector were Austria and Finland, up by 1.5% and 7.8% during the three 

months to November and September 1998 respectively (compared to the same three 

months of a year before). 

Enquiries regarding the purchase of 
data should be directed to: 

Eurostat Data-Shop 
4, rue Alphonse Weicker 
L - 2014 Luxembourg 
tel: (352)4335 2251 
fax: (352)4335 22221 
e-mail: dslux@eurostat.datashop.lu 

The evolution of output prices for the residential sector showed that there was posi­

tive growth for a large number of the Member States. Data for the third quarter of 

1998 reported that there was growth in output prices in excess of 3% in Greece, 

Ireland, Sweden and the United Kingdom. On the other hand, data for Germany, 

France and Italy was negative for the third quarter of 1998. More recent data was 

available for these three countries - in both Germany and France prices continued to 

follow a downward trend. The data for the three largest European economies result­

ed in a decline in prices for the EUR-11 aggregate, down by 0.3% when compared 

to the third quarter of 1997. However, the EUR-15 figure was up by 1.1% for the 

same period. 



Latest ou t look : construct ion 

MONTHLY PANORAMA OF EUROPEAN BUSINESS 

Product ion index (trend cycle) 

105 

100 

95 

90 
12-94 06-95 12-95 06-96 12-96 06-97 12-97 06-98. 12-98 

F i g u r e 3 . 1 

Production and 

employment trends in 

construction: indices 

(1995 = 100) 

EU-15 construction: 
— production index 

EU-1 5 construction: 
- - employment index 

EUR-11 construction: 
production index 

EUR-1 1 construction: 
- - employment index 

c n u r r p . L ^ 
O O U r C e : eurostat 

115 

110 

105 

100 

12-94 

\3Δ 
eurostat 

06-95 12-95 06-96 12-96 06-97 12-97 12-98 

F i g u r e 3 . 2 

EU-15 

building permits: 

indices 

(1995 = 100) 

Residential 

Non-residential 

S o u r c e : . tm 

0 



——( MoNTHi γ PANORAMA OF EUROPEAN BUSINESS J -

Latest ou t look : construct ion 

Product ion index (work ing day adjusted & trend cycle) 
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4 Latest out look: 

• services 

New vehicle registrations 

In the three months to December 1998 the number of new vehicle registrations was 

increasing by 5.6% in EU-15 and by 7.1 % in EUR-11 (compared to the same period 

of a year before). Only three of the Member States recorded a falling number of reg­

istrations: Ireland, Italy and the United Kingdom (down by 39.3%, 15.1% and 4 . 1 % 

respectively, all for December 1998). In Italy this was a continuation of a general 

trend observed since the early part of 1998, whilst in Ireland the latest rate was per­

haps not representative of recent developments as vehicle registrations were up by 

22.2% during the late summer. 

Looking at the 1998 rates of change, in Germany the index of new vehicle registra­

tions displayed lower growth rates than those in many other Member States. 

Nevertheless, new vehicle registrations recovered somewhat and were by the end of 

1998 growing at a faster pace (up 11.0%, December 1998). In France and Spain the 

latest data recorded a continuation of the observed upward trend seen progressively 

through 1998 (increases of 12.4% and 17.3% were recorded, again both for 

December 1998). The highest rates of growth were registered in Greece (35.7%, 

January 1999) and Finland (32.4%, December 1998). In Finland, growth rates have 

been increasing since 1996, whilst in Greece the latest rate is an increase of more 

than eight-fold when compared to the figure for December 1998 (4.1%). 

Enquiries regarding the purchase of 
data should be directed to: 

Eurostat Data-Shop 
4, rue Alphonse Weicker 
L - 2014 Luxembourg 
tel: (352)4335 2251 
fax: (352)4335 22221 
e-mail: dslux@eurostat.datashop.lu 

Retail trade 

In the three months to November 1998 retail sales volumes in EU-15 were growing 

by 1.9% (compared to the three-month period before). In the euro-zone, retail sales 

evolved in a similar fashion (an increase of 1.5% was recorded - although data were 

only available to September 1998). The growth rates varied widely between the dif­

ferent retail sales activities within the Member States. On the one hand, positive 

growth was recorded for the retail sale of textiles, clothing, footwear and leather 

goods (up 1.8% in EU-15 and 1.6% in EUR-11, both for July 1998). On the other 

hand, in the activity of food, beverages and tobacco sales volumes were virtually 

unchanged (up by 0.3% and 0.2% respectively, both for March 1998). 

5 6 ) m 
eurostat 
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Commentary 
M o s l i m P-WOR-\M-\ ΟΙ EUROPEAN BLISINISS 

Within the larger Member States there was a mod­

erate decline observed for the retail trade total for 

Germany (down by 0.4%, December 1998). In the 

United Kingdom there was a moderate level of 

growth (up by 0.5%, January 1999). In Italy sales 

volumes were growing at a faster pace, improving 

on the situation in the early part of 1998. Latest data 

in Italy reported that retail sales volumes grew by 

3.8% in September 1998. 

Within the smaller Member States there was no 

country reporting higher rates of growth for total 

retail sales than the EU-15 aggregate. In Sweden 

there were diminishing rates of growth from August 

1998 onwards, with the latest figure equal to 0.2% 

for December 1998. This tendency was even more 

pronounced in the retail sale of household equip­

ment, where the rate of growth fell by 4.3 percent­

age points to -0.3% during the four months to 

December 1998. 

In the retail sale of food, beverages and tobacco 

rates of growth were moderate throughout most of 

Europe, ranging from -0.2% in Austria to 1.3% in 

Ireland (for October and November 1998 respec­

tively). In France and Italy sales evolved contrary to 

this trend reporting much higher rates of 2.0% 

(November 1998) and 3.5% (September 1998). 

Italian retail sales of household equipment were 

also increasing at a fast pace, with growth of 3.8% 

in September 1998. This activity in the United 

Kingdom reported a growth rate that was five times 

higher than that of total retail sales (at 2.7% for 

January 1999). 

Retail sales of textiles, clothing, footwear and 

leather goods was down by 1.2% (July 1998) in 

Germany. In Italy retail sales in this activity were 

also below the total retail sales average (up 1.3%, 

F i g u r e 4 . 

11-1997 111-1997 IV-1997 1-1998 

C EU-15 EUR-11 Japan USA ) 

September 1998). The higher growthrate observed 

for the European figure for textiles, clothing, 

footwear and leather goods was mainly due to 

retailers in the smaller Member States: for example, 

Ireland (4.0%, November 1998). Austria, Spain and 

Sweden also reported falling sales volumes for this 

activity, down by 0.5% (October 1998), - 0 . 1 % 

(December 1998) and -0.9% (November 1998). 
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P A N O R A M A o r E U R O P E A N BUSINESS J -

Latest outlook: services 

Retail sales 

Table 4 .1 1996 1997 1998 08-98 09-98 10-98 11-98 12-98 01-99 

Volume of 

retail sales: 

indices, 

gross data 

(1995 = 100) 

c n n r r p . \M 
b O U r C e : eurostat 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

IRL 

NL 

A 

Ρ 

FIN 

S 

UK 

NO 

Japan 

USA 

101.4 

101.2 

103.6 

102.8 

108.2 

101.5 

99.2 

111.0 

103.6 

97.7 

105.9 

97.8 

108.2 

105.9 

89.9 

116.6 

99.6 

96.2 

121.3 

109.1 

102.3 

102.1 

104.5 

101.4 

98.7 

101.5 

102.4 

100.6 

104.4 

106.6 

106.6 

100.6 

98.6 

114.9 

101.7 

104.2 

91.3 

98.3 

102.7 

100.2 

107.0 

107.3 

107.9 

112.7 

117.3 

102.0 

110.8 

125.0 

102.1 

97.3 

119.0 

122.7 

105.4 

121.0 125.7 

103.1 

101.8 

107.2 

102.9 

112.8 

104.4 

100.4 

102.9 

108.5 

103.9 

108.1 

107.0 

96.8 

112.0 

106.5 

121.0 

110.7 

111.0 

107.7 

111.4 

103.1 106.4 

137.9 

123.0 

138.0 

136.0 

116.2 

110.1 

108.0 

109.8 

104.4 

105.9 

114.3 

108.8 

111.0 

112.7 

108.9 

122.4 

141.4 

146.3 105.4 

Table 4 .2 1996 1997 1998 08-98 09-98 10-98 11-98 12-98 01-99 

Volume of 

retail sales: 

indices, seasonally 

adjusted data 

(1995 = 100) 

S . ,, _ _ _ . I ~ r 71 O U Γ C e : eurostat 

FIN 

S 

UK 

NO 

(apan 

USA 

104.4 

100.4 

102.9 

108.5 

103.9 

108.1 

107.7 

111.4 

103.1 106.4 

115.6 

109.7 

112.5 

114.5 

107.1 

112.2 

114.1 

108.0 

111.8 

117.3 

108.4 

112.9 

107.9 

112.0 113.3 

eurostat 



Latest ou t look : services 

Retail sales 

MON1H11 P A N O R U H O I ELIROPIAN Bl'SINIss 

F igu re 4 .3 

Volume of 

retail sales 

(1995 = 100) 

- EU-15 

EUR-11 

02-97 05-97 08-97 
Γ3771 

11-97 02-98 05-98 08-98 11-98 S o u r c e : cumstat 
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- c MoNiHiY PANORAMA of EUROPEAN BUSINESS 

Latest ou t look : services 

Retail sales 

T a b l e 4 . 3 

Volume of retail 

sales for food, 

beverages and 

tobacco in 

specialised stores: 

indices and latest 

growth rates 

(1995 = 100) 

r | | r r p , L ^ 
O O U r C e ! eurostat 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

IRL 

I 

L 

NL 

A 

Ρ 

FIN 

S 

UK 

NO 

Japan 

USA 

1998 

101.9 

101.5 

103.8 

103.3 

108.7 

08-98 

112.3 

103.1 

94.3 

99.6 

108.2 

113.9 

110.2 

95.8 

100.0 

98.3 

109.9 

106.1 

107.9 

09-98 

112.0 

95.8 

101.8 

102.3 

103.3 

109.4 

124.8 

98.0 

99.0 

96.3 

102.8 

98.4 

105.1 

10-98 

119.6 

103.7 

111.3 

106.0 

117.3 

110.3 

110.0 

102.3 

107.5 

102.0 

106.9 

11-98 

98.0 

96.9 

111.9 

112.5 

98.0 

99.5 

101.2 

111.6 

12-98 01-9Í 

121.5 

129.4 

118.0 

118.3 

121.9 102.Ç 

Latest 3 months 

available 

01­98 

01­98 

08­98 

10­98 

05­98 

08­98 

10­98 

09­98 

09­98 

07­98 

07­98 

10­98 

08­98 

09­98 

10­98 

11­98 

10­97 

d> 

O 

φ 

φ 

φ 

φ 

φ 

φ 

ο 

=* 

c¡> 

t=> 

■=> 

φ 

ο 

Φ 

ι=> 

■=> 

Φ 

Ο 

03­98 

03­98 

10­98 

12­98 

07­98 

10­98 

12­98 

11­98 

11­98 

09­98 

09­98 

12­98 

10­98 

11­98 

12­98 

01­99 

12­97 

t / Μ 

(%) 

0.3 

0.2 

0.9 

0.2 

­0.1 

1.0 

2.0 

1.3 

3.5 

0.1 

­0.2 

1.1 

0.1 

0.1 

0.0 

t/1-4 

(%) 

2.2 

1.3 

0.1 

3.1 

5.7 

4.8 

4.7 

22.4 

­1.3 

0.2 

­0.8 

• 

5.2 

0.7 

1.1 

­0.9 

T a b l e 4 . 4 

Volume of retail 

sales for textiles, 

clothing, footwear 

and leather goods in 

specialised stores: 

indices and latest 

growth rates 

(1995 = 100) 

S o u r , . ^ 
O O U Γ C β : eurastal 

EU-15 

EUR-11 

B 

DK 

D 

EL 

E 

F 

IRL 

I 

L 

NL 

A 

Ρ 

FIN 

S 

UK 

1998 

108.2 

101.5 

109.3 

103.9 

111.5 

08-98 

119.8 

97.9 

87.9 

73.4 

90.5 

158.2 

95.7 

93.6 

104.0 

85.4 

106.0 

107.0 

109.0 

09-98 

142.7 

103.3 

73.0 

95.6 

114.8 

133.6 

120.7 

112.6 

121.0 

117.5 

105.3 

106.6 

103.1 

10-98 

140.7 

126.0 

98.3 

113.0 

122.7 

133.7 

129.0 

117.6 

116.9 

115.5 

113.2 

11-98 

104.1 

97.9 

100.6 

148.8 

102.0 

123.2 

102.0 

130.5 

12-98 01-99 

160.0 

133.9 

129.0 

145.0 

174.3 98.; 

NO 

Japan 

USA 

Latest 3 months 

ava 

05­98 

05­98 

08­98 

10­98 

05­98 

08­98 

10­98 

09­98 

09­98 

07­98 

07­98 

10­98 

08­98 

09­98 

10­98 

11­98 

10­97 

ilable 

■=> 

φ 

Φ 

Φ 

t=> 

Φ 

■=> 

Φ 

Φ 

Φ 

Φ 

Φ 

<=> 

Φ 

Φ 

Φ 

=> 

Φ 

Φ 

■=> 

07­98 

07­98 

10­98 

12­98 

07­98 

10­98 

12­98 

11­98 

11­98 

09­98 

09­98 

12­98 

10­98 

11­98 

12­98 

01­99 

12­97 

1/1-1 

(%) 

1.8 

1.6 

1.1 

0.7 

­1.2 

­0.1 

1.0 

4.0 

1.3 

0.3 

0.8 

­0.5 

1.3 

­0.9 

0.4 

0.8 

t / t -4 

(%) 

; 

9.1 

0.9 

­3.0 

­0.7 

2.2 

6.1 

15.8 

23.1 

9.3 

2.3 

0.4 

5.1 

1.8 

­0.3 

4.9 

14SA 
eurostat 



Latest o u t l o o k : s e r v i c e s 

Re ta i l sa les a n d f i r s t r e g i s t r a t i o n o f p r i v a t e a n d c o m m e r c i a l ca rs 

MONTHLY PANORAMA OF EUROPEAN BUSINESS 

1998 08­98 09­98 10­98 11­98 12­98 01­99 Latest 3 months 

available 

t / t - 1 

(%) 

t / t -4 

(%) 

Table 4.5 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

IRL 

I 

L 

NL 

A 

Ρ 

FIN 

S 

UK 

114.5 

122.3 

115.8 

124.7 

88.9 

107.7 

101.9 

106.4 

129.0 

92.5 

104.9 

110.0 

89.6 

136.5 

120.7 

116.0 

99.6 

111.0 

109.2 

116.9 

122.7 

111.3 

118.9 

119.0 

110.9 

132.7 

115.9 

121.4 

106.8 

114.5 

118.1 

120.7 

133.4 

133.0 

113.0 

131.4 

122.9 

127.8 

114.1 

115.1 

152.8 

127.0 

127.9 

127.2 

137.4 

146.4 

155.0 

182.0 

167.1 137.E 

NO 

Japan 

USA 

05­98 

05­98 

08­98 

05­98 

08­98 

10­98 

09­98 

09­98 

07­98 

07­98 

10­98 

08­98 

09­98 

10­98 

11­98 

10­97 

=Φ 

Φ 

ΕΦ 

Εφ 

Εφ 

Εφ 

Εφ 

Εφ 

Εφ 

Εφ 

Ο 

ΕΦ 

Φ 

Ο 

Εφ 

Εφ 

Εφ 

C * 

ΕΦ 

07­98 

07­98 

10­98 

07­98 

10­98 

12­98 

11­98 

11­98 

09­98 

09­98 

12­98 

10­98 

11­98 

12­98 

01­99 

12­97 

2.2 

2.3 

0.2 

0.1 

2.0 

1.5 

3.0 

3.8 

0.8 

2.2 

0.9 

1.1 

­0.3 

2.7 

1.6 

3.0 

0.3 

­3.0 

9.6 

7.1 

13.0 

22.3 

3.9 

9.2 

­1.3 

5.7 

8.0 

5.4 

5.7 

f Λ 
V o l u m e of retai l 

sales of househo ld 

e q u i p m e n t in 

special ised stores: 

indices a n d latest 

g r o w t h rates 

(1995 = 100) 

V J 

S o u r c e : [¿¡ratat 

1998 08­98 09­98 10­98 11­98 12­98 01­99 Latest 3 months 

available 

t / t ­ 1 

(%) 

1/1-4 

(%) 

Table 4.6 

EU­15 

EUR-11 

Β 

DK 

D 

14,306 

11,270 

464 

162 

3,736 

1,246 

697 

30 

12 

256 

1,083 

872 

33 

12 

303 

1,157 

951 

40 

12 

327 

1,090 

893 

32 

12 

297 

944 

793 

22 

12 

291 

10­98 

10­98 

10­98 

10­98 

10­98 

ΕΦ 

ΕΦ 

ΕΦ 

ΕΦ 

Εφ 

12­98 

12­98 

12­98 

12­98 

12­98 

2.3 

­0.8 

8.2 

2.8 

5.6 

7.1 

17.2 

8.5 

11.0 

EL 

Ε 

F 

IRL 

NL 

A 

Ρ 

NO 

Japan 

USA 

180 

1,263 

1,944 

12 

72 

144 

11 

79 

173 

13 

111 

174 

31 

103 

179 

120 

170 

131 

2,364 

36 

9 

96 

2 

7 

171 

2 

7 

176 

3 

3 

173 

2 

2 

115 

2 

543 

296 

368 

35 

21 

23 

44 

24 

26 

48 

25 

30 

41 

21 

34 

13 

13 

37 

FIN 

S 

UK 

126 

287 

2,406 

9 

20 

519 

10 

24 

177 

10 

27 

155 

9 

25 

152 

11­98 

10­98 

10­98 

O 01­99 

ΕΦ 12­98 

ΕΦ 12­98 

10­98 

10­98 

10­98 

ΕΦ 12­98 

ΕΦ 12­98 

ΕΦ 12­98 

10­98 

10­98 

10­98 

ΕΦ 12­98 

ΕΦ 12­98 

■Φ 12­98 

25 

96 

20 

10­97 12­97 

­ : ■ 

Εφ 

9.0 

3.4 

2.3 

Ì.1 

­5.4 

5.3 

­1.6 

0.1 

7.3 

4.6 

35.7 

17.3 

12.4 

-39.3 

­15.1 

19.0 

21.7 

22.3 

21.5 

0­98 

1­98 

0­98 

' ■ : ■ 

Εφ 

=Φ 

12­98 

01­99 

12­98 

11.3 

­2.4 

­0.5 

32.4 

7.1 

­4.1 

3.2 

First regis t rat ion 

of pr ivate a n d 

c o m m e r c i a l cars: 

units a n d latest 

g r o w t h rates 

( thousands) 

Ο Ο U Γ C e : ourootat 

eurostat 
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MoNi i i iY PANORAMA OI EUROPIAN BUSINESS J-

Latest ou t look : services 

First registrat ion of pr ivate and commerc ia l cars 

F i g u r e 4 . 5 

First registration 
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(1995 = 100) 
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EUR-11 
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First registrat ion of pr ivate and commerc ia l cars 
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Latest ou t look : services 

First registrat ion of pr ivate and commerc ia l cars 

F i g u r e 4 . 7 

First registration 

of private and 

commercial cars: 

growth rate, 

three months 

compared to the 

same three months 

of the previous year 

(%) 
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MoNiiiLY PANORAMA οι EUROPIAN BUSINISS 

Latest ou t look : services 

Tour ism 

' T a b l e 4 . 7 

r 
Guest flows in 

hotels and similar 

establishments, 

residents in 

the country: 

units and latest 

growth rates 

(thousands) 

V 

S n u r r P · ™ 
b O U r C e : eurostat 

Λ 

J 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

IRL 

I 

L 

NL 

A 

Ρ 

FIN 

S 

UK 

NO 

1997 

599,173 

471,915 

3,338 

4,171 

144,469 

13,373 

61,298 

92,666 

5,583 

120,920 

83 

9,861 

16,088 

8,499 

9,115 

14,815 

94,900 

10,680 

07-98 

441 

444 

7,869 

7 

1,810 

935 

990 

8,740 

08-98 

465 

457 

10,228 

8 

2,186 

1,399 

816 

11,600 

09-98 

303 

451 

7,394 

1,531 

854 

769 

8,900 

10-98 

417 

5,402 

1,110 

759 

7,700 

11-98 12-98 

3,998 : 

800 : 

720 567 

Latest 3 months 
available 

07-98 

08-98 

10-97 

10-97 

09-98 

10-97 

11-97 

06-98 

10-97 

09-98 

07-98 

10-98 

10-97 

08-98 

12-97 

ΕΦ 

ΕΦ 

ΕΦ 

E V 

ΕΦ 

ΕΦ 

ΕΦ 

Ο 

=Φ 

ΕΦ 

ΕΦ 

ΕΦ 

ΕΦ 

ΕΦ 

Εφ 

ΕΦ 

Εφ 

ΕΦ 

09-98 

10-98 

12-97 

12-97 

11-98 

12-97 

01-98 

08-98 

12-97 

11-98 

09-98 

12-98 

12-97 

10-98 

02-98 

t /1-4 

(%) 

: 
-1.8 

-21.4 

-0.6 

21.1 

9.8 

1,3 

-0.9 

-8.3 

13.7 

4.6 

-3.1 

3.3 

4.5 

-16.6 

6.2 

Tab le 4 . 8 1997 07-98 08-98 09-98 10-98 11-98 12-98 Latest 3 months 
available 

t / t - 4 
(%) 

Guest flows in 

hotels and similar 

establishments, 

non-residents in 

the country: 

units and latest 

growth rates 

(thousands) 

S n u r r e - ^ 
O O U Γ C e : eurostat 

Θ 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

IRL 

I 

L 

NL 

A 

Ρ 

FIN 

S 

UK 

NO 

528,103 

391,356 

9,267 

4,505 

28,576 

871 

879 

793 

646 

890 

385 317 

39,992 : : : : : 

105,435 14,484 15,440 13,840 10,837 4,903 

60,624 : : : : : 

13,220 : : 

84,565 : : 

1,026 115 116 

11,245 : : : : : 

53,393 5,848 7,938 4,957 2,708 1,153 

20,851 2,586 2,934 2,579 : : 

ΕΦ 

ΕΦ 

07-98 

08-98 

10-97 
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Table 4.9 

EU­15 

EUR­11 

Β 

DK 

D 

10,394 

10,937 

127,263 

2,417 

3,578 

1,562 

1,460 

451 

704 

IRL 

NO 

330 

3,076 : 

51,418 : 

117 26 16 

ΕΦ 

ΕΦ 

07­98 

08­98 

10­97 

ΕΦ 

ΕΦ 

Εφ 

09­98 

10­98 

12­97 

­12.6 

4.1 

­12.3 

EL 

Ε 

F 

461 

19,367 2,953 5,762 1,092 269 : 

: 10­97 

: 08­98 

Εφ 

ΕΦ 

Ο 

12­97 

10­98 

­23.3 

9.8 

11­97 

06­98 

ΕΦ 

ΕΦ 

ΕΦ 

01­98 

08­98 

­2.0 

22.0 

NL 

Α 

Ρ 

32,492 

5,982 

6,208 

1,265 

984 

1,357 

1,852 

630 

462 

423 315 

: 10­97 

: 09­98 

: 07­98 

■Φ 

Εφ 

ΕΦ 

12­97 

11­98 

09­98 

­4.8 

1.9 

­14.0 

FIN 

S 

UK 

2,165 

14,454 

90,700 

718 

1 7,300 

248 

24,470 

69 

6,750 

34 

5,260 

25 34 10­98 

10­97 

08­98 

ΕΦ 

ΕΦ 

ΕΦ 

12­98 

12­97 

10­98 

­6.7 

­16.5 

­5.0 

Guest f lows in 

o ther col lect ive 

a c c o m m o d a t i o n 

estab l ishments , 

residents in 

the count ry : 

units a n d latest 

g r o w t h rates 

( thousands) 

\WA 
S o u r c e : rSrüfm 

1997 07-98 08-98 09-98 10­98 11­98 12­98 Latest 3 months 

available 

t / t - 4 

(%) 

Table 4.10 

EU­15 

EUR­11 

Β 

DK 

D 

EL 

E 

F 

IRL 

NL 

A 

Ρ 

FIN 

S 

UK 

NO 

eurostat 

5,495 1,050 866 230 

6,414 1,886 1,848 279 

7,672 : : : 

166 

676 : : 

7,767 2,420 3,238 650 321 

4,200 : 

32,636 : 

1,249 354 369 

9,608 : 

6,606 1,874 

1,615 434 

2,305 

565 

609 

169 

283 77 

ΕΦ 

07­98 O 

08­98 O 

10­97 O 

09­98 

10­98 

12­97 

04­98 E* 

08­98 ΕΦ 

ΕΦ 

06­98 

10­98 

ΕΦ 

11­97 O 

06­98 ■=> 

01­98 

08­98 

10­97 EÍ> 

09­98 Φ 

07­98 Φ 

12­97 

11­98 

09­98 

475 

814 

38 

125 83 13 11 

5,500 6,850 7,840 1,720 2,170 

10­98 ­Φ 

10­97 ΕΦ 

09­98 Ο 

12­98 

12­97 

11­98 

­12.1 

­4.7 

­5.9 

12.9 

27.2 

5.5 

­8.1 

12.9 

23.0 

2.3 

­2.6 

­19.3 

0.3 

Guest f lows in 

o ther col lect ive 

a c c o m m o d a t i o n 

estab l ishments , 

non­res idents in 

the count ry : 

units a n d latest 

g row th rates 

( thousands) 

S o u r c e : Í^LÜ 

0 



MONiHiY PANORAMA OF EUROPEAN BUSINESS J-
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5 Food products, beverages and tobacco 

Description of the NACE Rev. 1 
Groups in Divisions 15 and 16: 

15.1: 

15.2 

15.3 

15.4 

15.5 
15.6 

15.7 

15.8 

15.9 
16.0 

production, processing and 
preserving of meat and meat 
products; 
processing and preserving of fish 
and fish products; 
processing and preserving of fruit 
and vegetables; 
manufacture of vegetable and 
animal oils and fats; 
manufacture of dairy products; 
manufacture of grain mill 
products, starches and starch 
products; 
manufacture of prepared animal 
feeds; 
manufacture of other food 
products; 
manufacture of beverages; 
manufacture of tobacco products. 

Desc r ip t i on of the indust ry 

The manufacture of food, beverages and tobacco is the largest industry in Europe in 

terms of production value with 15.8% of total manufacturing. The vast majority is 

found within the activity of food products and beverages, which account for 14.6% 

of European manufacturing output. 

The manufacture of food and beverages comprises a wide range of products: from 

the processing of meat, fish and vegetables to grain mil l ing, sugar and pasta, as well 

as starches and animal feeds. One of the largest sub-activities is the manufacture of 

beverages, which includes alcoholic and soft drinks. This industry contributes 16.0% 

of the production value of the European food and beverage industry. There are high­

er shares for the manufacture of dairy products (16.5%), the production, processing 

and preserving of meat and meat products (20.3%) and the manufacture of other 

food products (22.8%). The latter encompasses products such as bread, sugar, baby 

food and coffee. 

There are a number of developments that have changed the structure of this indus­

try in recent years. They include the intensification of new production methods, 

including biotechnology. This trend may well have contributed to an increase in effi­

ciency and evolution in product lines. There has also been a tendency towards a 

large number of mergers and acquisitions within the European Union and more gen­

erally worldwide within this particular industry. The tobacco industry has seen its 

market change quite dramatically and there has been major pressure on the regula­

tion of advertising, as well as continuing discussion of the industry's responsibility 

for health costs. Finally, with respect to the Common Agricultural Policy there has 

been a growing trend for the reform of the CAP, which may have major conse­

quences on the price of input materials for the industry. 

Enquiries regarding the purchase of 
data should be directed to: 

Eurostat Data-Shop 
4, rue Alphonse Weicker 
L - 2014 Luxembourg 
tel: (352)4335 2251 
fax: (352)4335 22221 
e-mail: dslux@eurostat.datashop.lu 

Year on year changes in p roduc t i on value 

In 1997, production value of food, beverages and tobacco (in current prices) was 

increasing by 5.3%, half a percentage point less than the expansion observed for 

total manufacturing industry. The rate of growth showed an improvement on the 

1996 figure when output in current prices rose by 2.8%. 

Looking at the industry in more detail, we can see that growth in tobacco products 

was higher at 7.4%, compared to a 5.1 % increase for the aggregate of food and bev­

erages (after 1.8% and 2.9% growth in 1996). 

7 2 ' 
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Food products, beverages and tobacco: NACE Rev. 1 Div is ions 15 & 16 

Product ion & act iv i ty breakdown -C M o N i n n P­\NOR­m\oi l i s u r i w B I M N I V . 

The output of food, beverages and tobacco was on 

an upward trend throughout the nineties, except in 

1993 when production fell by 1.8%. From 1994 

onwards output has risen at a slower pace than that 

seen for total Industry, resulting in a diminished 

share for the food, beverages and tobacco industry, 

down by almost two percentage points (17.6% in 

1993 to 15.8% by 1997). 

Between 1990 and 1997 production value of food, 

beverages and tobacco (at constant prices) grew on 

average by 1.7% per annum in EU­15 (compared to 

1.9% in total manufacturing industry). This rate is 

lower than the corresponding rate in the USA 

(2.2%), whilst Japanese production increased at a 

much slower pace (0.1% on average during the 

same period). 
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560,000 

540,000 

520,000 

500,000 

F i g u r e 5 . 1 

1993 1994 1995 1996 1997 

EU­1 5 production 

in constant prices 

(million ECU) 

[377] 
S o u r c e : ourasut 

The latest rates of change for 1997 show that pro­

duction value grew at a rapid pace in the USA (up 

by 17.2% in 1997) and more moderately in Japan 

(up 2.8%). The European rate of 5.3% comprises 

higher growth in the manufacture of beverages 

(6.8%), meat and meat products (5.6%) and fruit 

and vegetables (5.5%), whilst moderate changes 

could be observed in the manufacture of grain mill 

products, starches and starch products (1.7%), pre­

pared animal feeds (1.9%) and dairy products 

(2.0%). 

In France the processing and preserving of fish and 

fish products industry reported an expansion of 

9 . 1 % , whilst the meat and meat products industry 

grew by 5.8%. Both of these growth rates were well 

above the average seen in France for the food, bev­

erages and tobacco industry of 2.1 % in 1997. 

The United Kingdom and Ireland were two coun­

tries that reported growth in this activity at a rate 

well above that of the EU average. Growth in out­

put for the manufacture of food, beverages and 

tobacco was 20.2% and 11.9% respectively in 

1997. However, in two Member States there was a 

decrease in production: Germany (down by 0.8%) 

and Greece (down by 0.4%). Output in Germany 

was generally fol lowing a downward trend for all 

activities within the food and drink industry, except 

for the manufacture of vegetable and animal oils 

and fats (up by 11.2%) and the production, pro­

cessing and preserving of meat and meat products 

(up by 3.1%). 

Others 
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Food products, beverages and tobacco: NACE Rev. 1 Div is ions 15 & 16 

Value added & number of persons employed 

F i g u r e 5 . 3 

y 

Share of EU-15 

value-added 

at factor cost, 
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S o u r C 6 : eurostat 

F i g u r e 5 . 4 

In Spain a number of different trends could be 

observed: whilst there was high growth in the man­

ufacture of vegetable and animal oils and fats, as 

well as fish and fish products (up by 70.8% and 

21.5% respectively), there was also a considerable 

reduction in activity for the manufacture of fruit and 

vegetables and other food products (down by 7.3% 

and 7 .1% respectively). 

S" 

Share of EU-15 

number of persons 

employed, 

1997 

Λ 

J 

Ρ 
4% 

8% 

S o u r c e : cumstat 

Trends in emp loyment 

In 1997 employment in the manufacture of food, 

beverages and tobacco increased by 15 thousand 

persons to 2.7 mil l ion persons employed (up by 

0.6%). In the USA employment rose at a more mod­

erate pace (up 0.2%), whilst in Japan the increase 

was 3.6%. EU-15 figures show that the industry 

accounts for 10.5% of the total number of persons 

employed in European manufacturing. This share 

was a slight increase on that observed in the previ­

ous two years, whilst remaining well below the 

industry's share in total production value (15.8%). 

A breakdown shows negative trends in the process­

ing and preserving of fish and fish products (down 

by 1.8%) and grain mill products, starches and 

starch products (down by 1.5%). Large fish produc­

ing countries recorded a sharp decline in employ­

ment: for example, in the United Kingdom and 

Germany there were reductions of 20.3% and 5.1 % 

respectively, whilst in Spain a decline of 1.2% was 

recorded. 

Personnel costs per head were rising by seven thou­

sand ECU between 1988 and 1997, whilst the num­

ber of persons employed fell by 29 thousand during 

the same period. In 1997 the highest personnel 

costs per head were found in the manufacture of 

tobacco products (40.6 thousand ECU), followed 

by the manufacture of grain mill products, starches 

and beverages (36.0 and 34.8 thousand ECU 

respectively). A comparison of the rate of change of 

personnel costs per head and the rate of change for 

producer prices may give additional information on 

competitiveness. In 1997 the manufacture of food 

products and beverages saw average personnel 

costs increasing at a rate of 1.2%, whilst the pro­

ducer price index rose nearly twice as fast, up by 

2.4%. In several countries average personnel costs 

decreased at a faster pace than the price index, 

amongst them were Germany (personnel costs 

down by 1.4% compared to a reduction of 1.2% for 

producer prices) and France (-1.8% and -0.6%). In 

0 m 
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Labour costs & product ion 
C M O M H I Y PANORAMA οι EUROPEAN BUSINISS 

the United Kingdom where the production of food 

and beverages was growing at a fast pace, average 

personnel costs increased by 17.9% and producer 

prices by 1 7.7% (this may at least in part be due to 

exchange rate fluctuations). 

In 1997 labour productivity reached some 48 thou­

sand ECU per person employed in the manufacture 

of food, beverages and tobacco in EU­15, lower 

than in total manufacturing industry (49.7 thousand 

ECU). European productivity increased by 4 . 1 % , a 

fifth of the USA productivity increase (up by 

20.7%). 

F i g u r e 5 . 5 

Labour costs, 

1997 

(million ECU) 

10,000 15,000 20,000 S o u r c e : WÍÁÀ 

Foreign trade 

The EU food products and beverages industry has a 

structural trade surplus, which has been rising over 

the last decade. The trade balance of the USA 

turned negative in 1997, after a small surplus had 

been recorded during a number of years in the mid­

nineties. The Japanese trade deficit continued 

throughout the period considered. In the manufac­

ture of tobacco products, the European trade sur­

plus started to rise again, after a decrease in the 

middle of the nineties, whilst the USA registered a 

positive trade balance continuously. 

The European export ratio of food products and 

beverages was 7.8% in 1997, it increased by 1.9 

percentage points from its 1988 level. The import 

penetration ratio stayed stable at 5.9% over the 

same period. In the Netherlands, this industry has a 

high level of trade: for example, in 1997, 61.5% of 

the production of food and beverages was destined 

for export markets, whilst 44.6% of consumption 

was satisfied by imports. 

The main activities in terms of imports of food and 

beverages were the processing and preserving of 

fish and fish products and the manufacture of veg­

etable and animal oils and fats, with a 25.6% and 

17.2% share of the total. 
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Production level slightly decreasing 

In the three months to December 1998 the produc­

tion index of food, beverages and tobacco was 

down by 0.6% in EU­15 (compared to the three 

months before). It continued its downward trend 

that started in April 1998. Comparing the evolution 

of the food and beverages industry to that of total 

industry, we see that the index for total industry 

was always expanding faster throughout 1998. 

Production in 

constant prices, 

1997 

(million ECU) 
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S o u r c e : S i t a i 

eurostat Θ 



——( M O N I H I V PANOKAMN ΟΙ Ι Ι Κ Ο Ι Ί A \ lii MMSS J-

Food products, beverages and tobacco: NACE Rev. 1 Div is ions 15 & 16 

Foreign trade 

F i g u r e 5 . 7 

Share of European 

exports to the rest of 

the world, 

1997 

S o u r c e : eurostat 

A breakdown of the activity displays differences 

between EU-15 and the euro-zone: whilst EU-15 

production of food and beverages and of tobacco 

were both going down by 0.6%, in EUR-11 only 

the output of food and beverages decreased (down 

by 0.5%), with the production index of tobacco 

products increasing by 0.2%. 

The latest production indices in the Member States 

showed that the production of food, beverages and 

tobacco was increasing in Spain (up by 1.6%, 

December 1998) and remained unchanged in 

France. 

F igure 5.8 
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mports from the rest 
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S Ο U Γ C e : eurostat 

There had been higher growth in Luxembourg 

(2.2%) and Portugal (1.2%, both December 1998), 

whilst on the other hand production was down in 

Germany by 0 . 1 % (December 1998), the United 

Kingdom by 0.9% and Italy by 0.4% (both 

December 1998). An even more pronounced 

decrease was observed in Denmark (1.9% again in 

December 1998) due largely to a decrease of 9.4% 

for dairy products and 5.8% for meat and meat 

products. 

In Germany and the United Kingdom there was an 

increase in output for the manufacture of tobacco 

(up by 0.9% and 3.9%, December 1998). There 

was also moderate growth in the dairy products, 

meat and meat products and vegetables and oils 

industries in the United Kingdom (up by 0.2%, 

0.7%% and 1.0% respectively). In France there was 

a sharp decline observed in the manufacture of veg­

etable and animal oils and fats (down 1.9%, 

December 1998). 

Falling producer prices in the 

manufacture of food and beverages 

In EU-15 there arc different trends in the producer 

price indices for food and beverages and tobacco. 

Since May 1998 producer prices of food and bev­

erages were seen to be falling. The latest data avail­

able show that they retracted by 1.9% (December 

1998, compared to the same month of the year 

before). The producer price index for tobacco was 

still on an upward trend (3.6% in December 1998), 

even though the rate of growth was seen to be slow­

ing down. The same was true for prices within the 

euro-zone, where the latest figures were -2.2% 

(December 1998) and 3.4% (also December 1998). 

The same tendencies could be observed in the larg­

er Member States, except in France, where produc­

er prices of tobacco were also going down, with a 

reduction of 0.4% (December 1998). In Germany 

there was a sharp fall in producer prices for food 

and beverages (down by 2.5%, December 1998), 

also observed in Spain (down 2.0%, December 

1998). 
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SERVICES IN EUROPE 98 
There are more than four million enterprises in the area of distributive trades. German 

enterprises generate on average three times more turnover than their European counterparts. 
Financial services account for some 3% of total employment in the EU. In Luxembourg this rises to 8.8%, 

but in Portugal the sector employs only 1.8%. 
Small family businesses predominate in transport services, especially in 

southern Member States. In Greece and Spain there are, on average, 
only 3.6 and 3.7 employees per enterprise. 

Some six million people work in hotels and restaurants, 94% of which have between 0-9 employees. In 
Belgium, for each person employed in an hotel there are six employed in a restaurant or bar - well 

above the European average. 

The publication says that services now account for 65% of the wealth 
created in the EU and have transformed the working environment. 
In the foreword, Eurostat Director-General Yves Franchet says: 
"One of the major success stories of the services economy is the 
considerable number of new jobs that have been created. Women have taken 
many of these jobs and many posts offer employment opportunities 
to those members of society who choose or need to work part-time". 
"Such a flexible system contrasts with the constraints of shift work that are 
still found in many industrial enterprises. It would appear that these trends 
will continue: with even leaner, more specialised workforces on the 
productive-side of the economy and more jobs and value-added in the 
services economy". 

Mr Franchet said of the electronic publication, with its thematic, sectoral and 
country analyses of the EU service sector that it is "representative of an evolving 
dissemination policy within Eurostat, as it is one of the first examples of what 

I hope will be a succession of electronic information tools that combine a variety of different sources of data and information 
in a seamless manner". 
"It is hoped that this comprehensive survey of the state of European services is of interest to a broad spectrum of users and that 
it marks the start of a more extensive coverage of services by official statistics". 

The data come in a new publication "Services in Europe", also available on CD-ROM. It gives an overview of 
employment, value-added and household consumption, and an in-depth look at the industries that make up the 
European services economy. This is the first major review of the service sector from Eurostat. 

Services in Europe, 200 pages or CD-ROM, available through Eurostat 
Data Shops and European Commission sales agents. The CD-ROM 

contains more data, a glossary, information on the data sources and 
other general information (not included in the paper publication). 
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Food products, beverages and tobacco: NACE Rev. 1 Divisions 15 & 16 

Value added & production 

Table 5.1 

Value­added at 

factor cost 

(million ECU) 

S o u r c e : Í^ÍÍLl 
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Β 

DK 

D 

EL 

E 

F 

IRL 

ι 

L 

NL 

A 
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1993 

122,464 

3,544 

26,047 

900 

12,086 

17,875 

3,927 

16,723 

151 

8,082 

4,384 

2,004 

2,433 

t /1-1 (%) 

3.9 

4.0 

4.2 

11.0 

­7.2 

3.1 

5.7 

29.5 

3.1 

5.8 

6.1 

­11.0 

­19.1 

1994 t / t -1 (%) 

124,435 

95,821 

3,775 

26,481 

1,005 

11,988 

18,105 

3,095 

16,360 

161 

7,640 

4,416 

2,009 

2,539 

21,295 

1.6 

6.5 

1.7 

11.6 

­0.8 

1.3 

­21.2 

­2.2 

6.4 

­5.5 

0.7 

0.2 

4.4 

1995 

118,733 

91,699 

5,423 

3,636 

27,022 

1,111 

11,804 

18,422 

3,152 

10,627 

163 

7,808 

2,902 

2,010 

2,435 

19,853 

t /1-1 (%) 

­4.6 

-4.3 

­3.7 

U) 

10.6 

-1.5 

1.8 

1.8 

­35.0 

1.4 

2.2 

-34.3 

0.1 

-4.1 

-6.8 

1996 

122,544 

94,011 

5,666 

3,648 

27,011 

1,169 

12,408 

18,776 

3,402 

11,569 

8,002 

2,958 

2,024 

2,808 

20,908 

t / t-1 (%) 

3.2 

2.5 

4.5 

0.3 

0.0 

5.3 

5.1 

1.9 

7.9 

8.9 

2.5 

1.9 

0.7 

15.3 

5.3 

1997 

128,967 

96,095 

5,544 

3,762 

26,813 

1,201 

12,809 

19,104 

3,671 

12,237 

7,979 

3,014 

2,090 

2,812 

25,098 

t /1-1 (%) 

5.2 

2.2 

-2.2 

3.1 

-0.7 

2.7 

3.2 

1.8 

7.9 

5.8 

-0.3 

1.9 

3.3 

0.1 

20.0 

Japan 

USA 

Table 5.2 

Production in 

constant prices 

(million ECU) 

S o u r c e : *sÊÎQ 

0 

EU-15 

EUR-11 

B 

DK 

D 

EL 

E 

F 

IRL 

I 

t 

NL 

A 

Ρ 

FIN 

S 

UK 

Japan 

USA 

1993 

506,746 

15,495 

13,225 

102,702 

4,917 

47,840 

87,002 

57,724 

486 

38,107 

12,804 

9,194 

7,389 

9,536 

t /1-1 (%) 

-1.8 

0.2 

­2.3 

­8.4 

10.7 

­6.5 

0.5 

­3.9 

3.1 

3.0 

5.5 

-5.5 

­12.5 

­13.9 

1994 t / t -1 (%) 

520,184 

422,745 

15,589 

14,209 

106,344 

5,075 

49,462 

89,288 

12,551 

58,430 

508 

35,549 

12,884 

9,780 

7,833 

10,270 

67,886 

2.7 

0.6 

7.4 

3.5 

3.2 

3.4 

2.6 

1.2 

4.5 

­6.7 

0.6 

6.4 

6.0 

7.7 

1995 

534,085 

427,276 

27,891 

15,128 

120,575 

5,294 

52,151 

92,271 

13,191 

55,559 

522 

37,174 

10,269 

9,830 

7,843 

10,944 

75,443 

t /1-1 (%) 

2.7 

1.1 

78.9 

6.5 

13.4 

4.3 

5.4 

3.3 

5.1 

-4.9 

2.7 

4.6 

­20.3 

0.5 

0.1 

6.6 

11.1 

1996 t / t -1 (%) 

548,897 

436,535 

28,463 

14,889 

119,900 

5,541 

54,897 

94,626 

13,693 

60,232 

37,512 

10,447 

10,546 

7,876 

12,630 

79,301 

2.8 

2.2 

2.0 

-1.6 

-0.6 

4.7 

5.3 

2.6 

3.8 

8.4 

0.9 

1.7 

7.3 

0.4 

15.4 

5.1 

1997 

578,207 

449,049 

28,480 

15,650 

118,966 

5,517 

58,432 

96,654 

15,318 

63,342 

38,420 

10,641 

10,598 

8,199 

12,703 

95,287 

t /1-1 (% 

5.3 

2.9 

0.1 

5.1 

-0.8 

-0.4 

6.4 

2.1 

11.9 

5.2 

2.4 

1.9 

0.5 

4.1 

0.6 

20.2 

n 

eure 
Jr 
stal 



Food products, beverages and tobacco: NACE Rev. 1 Divisions 15 & 16 

Number of persons employed & labour costs 
<"£ Μ Ι Ι Ι Ί PANORAMA οι EUROPEAN BUSINESS 

1993 t / t -1 (%) 1994 t / t -1 (%) 1995 t /1-1 (%) 1996 t / t -1 (%) 1997 t / t -1 (%) Table 5.3 

EU-15 2,718,260 

EUR-11 

B 

DK 

D 

Japan 

USA 

-3.0 2,678,350 

: 1,997,644 

-1.5 2,659,340 

: 1,998,642 

-0.7 2,675,440 

0.0 1,999,746 

0.6 2,690,980 

0.1 1,995,252 

0.6 

-0.2 

64,511 

66,385 

588,568 

-3.2 

2.4 

-5.2 

63,091 

65,741 

574,530 

-2.2 

-1.0 

-2.4 

102,114 

67,068 

562,068 

61.9 

2.0 

-2.2 

105,272 

67,345 

552,599 

3.1 

0.4 

-1.7 

103,286 

70,970 

535,650 

-1.9 

5.4 

-3.1 

EL 

E 

F 

48,947 

379,531 

360,819 

0.0 

0.0 

-2.2 

48,896 

378,272 

358,034 

-0.1 

-0.3 

-0.8 

48,318 

372,879 

361,535 

-1.2 

-1.4 

1.0 

46,687 

369,467 

360,088 

-3.4 

-0.9 

-0.4 

52,786 

385,194 

361,824 

13.1 

4.3 

0.5 

IRL 

I 

L 

46,208 

233,356 

3,858 

-0.8 

-1.5 

0.1 

46,471 

226,865 

3,902 

0.6 

-2.8 

1.1 

47,277 

219,403 

4,036 

1.7 

-3.3 

3.4 

47,495 

218,963 

0.5 

-0.2 

48,292 

227,863 

1.7 

4.1 

NL 

A 

Ρ 

62,921 

116,837 

-2.0 

0.4 

61,477 

122,129 

-2.3 

4.5 

60,492 

113,771 

-1.6 

-6.8 

59,332 

107,701 

-1.9 

-5.3 

57,468 

108,302 

-3.1 

0.6 

FIN 

S 

UK 

43,851 

60,090 

-8.2 

-1.9 

41,638 

58,056 

508,013 

-5.0 

-3.4 

46,082 

58,263 

487,049 

10.7 

0.4 

-4.1 

47,119 

61,173 

500,489 

2.3 

5.0 

2.8 

49,822 

62,730 

509,242 

5.7 

2.5 

1.7 

Number of persons 

employed 

(units) 

Ο Ο U r C e : eurostat 

1993 t / t -1 (%) 1994 t / t -1 (%) 1995 t / t -1 (%) 1996 t / t -1 (%) 1997 t /1-1 (%) Table 5.4 

EU-15 

EUR-11 

68,104 0.0 69,025 

54,384 

1.4 69,403 

55,342 

0.5 

1.8 

69,983 

55,198 

0.8 

-0.3 

71,235 

54,360 

1.8 

-1.5 

B 

DK 

D 

EL 

E 

F 

IRL 

1 

L 

NL 

A 

Ρ 

FIN 

S 

UK 

2,009 

1 7,403 

715 

6,940 

10,851 

6,796 

83 

4,422 

1,996 

1,029 

981 

1,573 

3.2 

3.3 

6.0 

-5.7 

2.7 

-10.8 

7.0 

10.2 

7.7 

-1.3 

-17.1 

-17.5 

2,103 

17,547 

787 

6,699 

11,006 

1,098 

6,682 

86 

4,177 

2,000 

1,065 

1,051 

1,595 

10,157 

4.7 

0.8 

10.0 

-3.5 

1.4 

-1.7 

3.4 

-5.5 

0.2 

3.4 

7.1 

1.4 

3,243 

2,261 

18,147 

813 

6,491 

11,391 

1,115 

6,196 

91 

4,187 

2,100 

1,051 

1,331 

1,670 

9,317 

7.5 

3.4 

3.4 

-3.1 

3.5 

1.5 

-7.3 

6.8 

0.2 

5.0 

-1.3 

26.6 

4.7 

-8.3 

3,279 

2,239 

16,973 

854 

6,711 

11,402 

1,168 

6,713 

4,148 

2,146 

1,039 

1,341 

1,923 

9,769 

1.1 

-0.9 

-6.5 

5.0 

3.4 

0.1 

4.H 

8.3 

-0.9 

2.2 

-1.2 

0.8 

15.1 

4.8 

3,120 

2,339 

16,199 

873 

6,718 

11,249 

1,250 

7,096 

4,307 

2,045 

976 

1,401 

1,940 

11,723 

-4.8 

4.4 

-4.6 

2.3 

0.1 

-1.3 

7.0 

5.7 

3.8 

-4.7 

-6.1 

4.5 

0.9 

20.0 

Japan 

USA 

Labour costs 

(million ECU) 

S o u r c e : eurostat 

\m 
eurostat 
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( M<iNiiii γ PANORAMA οι ΕυκοΐΊ AN BUSINI ss J-

Food products, beverages and tobacco: NACE Rev. 1 Divisions 15 & 16 

External trade 

T a b l e 5 . 5 1993 t / t - 1 (%) 1994 t /1-1 (%) 1995 t / t - 1 (%) 1996 t / t - 1 (%) 1997 t / t - 1 (%) 

Extra-EU-15 

exports 

(million ECU) 

S o u r c e : euSsÉit 

EU­15 

B/L 

DK 

31,822 

1,346 

2,550 

9.4 

8.3 

17.6 

34,852 

1,940 

3,036 

9.5 

44.1 

19.0 

36,974 

2,187 

2,992 

6.1 

12.8 

­1.5 

38,952 

2,064 

3,105 

5.3 

­5.6 

3.8 

43,856 

2,292 

3,306 

12.6 

11.0 

6.5 

D 

EL 

E 

4,529 

431 

2,153 

15.8 

5.2 

8.7 

5,151 

479 

2,411 

13.7 

10.5 

12.0 

5,499 

504 

2,711 

6.8 

5.3 

12.5 

5,539 

631 

2,755 

0.7 

25.1 

1.6 

6,309 

664 

2,795 

13.9 

5.2 

1.5 

F 

IRL 

I 

6,467 

. 1,209 

2,795 

4.2 

3.7 

­0.3 

7,039 

1,359 

2,954 

8.8 

12.5 

5.7 

7,301 

1,593 

3,329 

3.7 

17.2 

12.7 

8,129 

1,572 

3,832 

11.3 

­1.3 

15.1 

8,371 

1,621 

4,132 

3.0 

3.1 

7.9 

NL 

A 

Ρ 

4,522 

481 

273 

20.9 

9.2 

­19.6 

4,663 

618 

304 

3.1 

28.6 

11.2 

5,224 

638 

373 

12.0 

3.2 

22.7 

4,986 

678 

422 

­4.6 

6.3 

13.2 

5,541 

759 

431 

11.1 

12.0 

2.1 

FIN 

S 

UK 

341 

417 

4,380 

40.2 

24.5 

6.4 

447 

630 

3,883 

31.0 

51.1 

­11.3 

395 

546 

3,727 

­11.6 

­13.4 

­4.0 

539 

610 

4,170 

36.5 

11.8 

11.9 

610 

737 

6,288 

13.1 

20.8 

50.8 

T a b l e 5 . 6 1993 t / t ­ 1 (%) 1994 t / t ­ 1 (%) 1995 t /1­1 (%) 1996 t / t ­ 1 (%) 1997 t / t ­ 1 (%) 

Extra EU-15 

imports 

(million ECU) 

S o u r c e : «mía 

EU­15 

B/L 

DK 

25,252 

1,057 

1,162 

­0.5 

10.0 

­0.8 

28,395 

1,350 

1,365 

12.4 

27.7 

17.5 

27,456 

1,461 

1,314 

­3.3 

8.2 

­3.7 

29,690 

1,511 

1,436 

8.1 

3.4 

9.3 

31,104 

1,553 

1,436 

4.8 

2.8 

0.0 

D 

EL 

E 

4,791 

211 

2,718 

­4.6 

­15.3 

4.5 

5,184 

228 

2,867 

8.2 

7.6 

5.5 

5,126 

241 

2,659 

­1.1 

6.1 

­7.3 

5,370 

343 

2,781 

4.8 

42.2 

4.6 

5,876 

350 

2,952 

9.4 

2.0 

6.2 

F 

IRL 

1 

3,388 

234 

2,469 

­2.2 

14.7 

­3.6 

3,438 

279 

2,899 

1.5 

19.0 

17.4 

3,388 

254 

2,945 

­1.4 

­8.8 

1.6 

3,608 

252 

3,051 

6.5 

­0.8 

3.6 

3,736 

263 

3,278 

3.5 

4.2 

7.4 

NL 

A 

Ρ 

2,630 

498 

682 

­4.2 

4.4 

­8.3 

3,441 

598 

699 

30.9 

20.1 

2.5 

3,514 

336 

681 

2.1 

­43.9 

­2.5 

4,014 

381 

737 

14.2 

13.6 

8.1 

3,516 

383 

741 

­12.4 

0.4 

0.7 

FIN 

S 

UK 

255 

753 

4,404 

1.8 

­4.7 

6.1 

343 

1,010 

4,696 

34.2 

34.0 

6.6 

182 

602 

4,753 

­46.8 

­40.4 

1.2 

248 

664 

5,293 

36.1 

10.4 

11.4 

237 

740 

6,043 

­4.6 

11.4 

14.2 

0 
eurostat 



Food products, beverages and tobacco: NACE Rev. 1 Div is ions 15 & 16 

Product ion (trend cycle) & producer price indices 

MONTHLY PANORAMA OF EUROPEAN BUSINESS 

105 

100 

F igu re 5.9 

Production and 

producer price 

indices 

(1995 = 100) 

EU­1 5 production 

index 

EU­15 producer 

price index 

EUR­1 1 production 

index 

EUR­1 1 producer 

price index 

12­96 03-97 06-97 09-97 12­97 03-98 06-98 09-98 12­98 S o u r c e : Lost« 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

IRL 

I 

L 

NL 

A 

Ρ 

FIN 

S 

UK 

NO 

Japan 

USA 

WA 

Latest 3 months 

10­98 

10­98 

10­98 

10­98 

09­98 

10-98 

10­98 

09­98 

10­98 

10­98 

09­98 

09-98 

10­98 

10­98 

10­98 

09­98 

07­97 

11­97 

available 

■=> 

=> 

■=> 

==> 

c> 

■=> 

O 

■=> 

c=> 

c * 

t=> 

Εφ 

Εφ 

Εφ 

Εφ 

ο 

Εφ 

Εφ 

Εφ 

12­98 

12­98 

12­98 

12­98 

11­98 

12-98 

12­98 

11­98 

12­98 

12­98 

11­98 

11­98 

12­98 

12­98 

12­98 

11­98 

09­97 

01­98 

Production index 

t / t -1 

-0.6 

0.1 

-1.9 

-0.1 

-0.7 

1.6 

0.0 

0.1 

-0.4 

2.2 

-1.1 

1.3 

1.2 

-0.4 

-0.9 

0.7 

0.1 

1.2 

t / t -4 

-1.0 

-2.3 

-5.2 

-0.8 

-1.8 

6.2 

0.1 

1.0 

-1.3 

2.2 

-1.9 

-4.7 

5.6 

-4.1 

-3.1 

-0.3 

0.3 

2.3 

Latest month 

available 

12­98 

11­98 

12­98 

12­98 

11­98 

12­98 

03­97 

09­97 

12­98 

12­98 

12­98 

01­99 

12­98 

07­97 

10­97 

01­98 

Producer 

t / t -3 

-0.6 

-1.8 

-2.6 

-1.0 

0.1 

-0.2 

-0.1 

-0.7 

-0.2 

-1.1 

0.1 

-0.3 

-0. ( 

1.0 

-0.4 

-2.3 

price index 

t / t -12 

-1.5 

-5.1 

-7.1 

-1.9 

3.1 

-1.8 

1.2 

-1.3 

-0.1 

-4.2 

-1.8 

-2.4 

-2.4 

1.9 

1.7 

­10.1 

Table 5.7 

r 

κ 

Λ 
Production 

and producer 

price indices: 

growth rates 

(%) 

J 

S o u r c e : S , !» ! 

(V) 
eurostat 



M O M M I ν PANORAMA ο ι EUROPEAN BUSINESS J-

Food products, beverages and tobacco: NACE Rev. 1 Div is ions 15 & 16 

Product ion & producer pr ice indices 

F i g u r e 5 . 1 0 

Production and 

producer price 

indices: growth rate, 

three months 

compared to the 

same three months of 

the previous year, 

10-98 to 12-98 

Production 

Producer ρ 

S o u r c e 

F igu re 

■ 
ice 

5. 

index 

e uro s tat 

1 1 

■ 

105 

EU-1 5 production 

index for individual 

groups, 

trend cycle 

(1995 = 100) 

95 

Meat · 

Fish -

Fruit and vegetables 

Dairy products 

Beverages 

S o u r e e - ^ 
I L (J . eurostat 

90 

12-96 03-97 06-97 09-97 12-97 03-98 06-98 09-98 12-98 

m 
eurostat 



Food products, beverages and tobacco: NACE Rev. 1 Div is ions 15 & 16 

Product ion & producer price indices 

■\ MONTHLY PANORAMA QI EUROPEAN BUSINESS J— 

B e l g i q u e / Be lg ië D a n m a r k 

F i g u r e 5 . 1 2 

15.0 

10.0 

5.0 

0.0 

-5.0 

-10.0 

M. "I ■ 

10.0 

5.0 

0.0 

-5.0 

-10.0 

Production and 

producer price 

indices: growth rate, 

three months 

compared to the 

same three months of 

the previous year 

-1998 11-1998 111-1998 IV-1998 1-1998 11-1998 III-1998 IV-1998 

D e u t s c h l a n d E l l ada 

15.0 

10.0 

-10.0 10.0 

-1998 11-1998 III-1998 IV-1998 1-1998 II-1998 111-1998 IV-1998 

15.0 

10.0 

0.0 

-5.0 

-10.0 

España F rance 

t 
5.0 

0.0 

-5.0 

ι ■ ι 

-10.0 

Production index 

Producer price index 

1-1998 11-1998 111-1998 IV-1998 I-I998 II-I998 ΙΙΙ-19<Ι8 ΙΥ'-ΙΦΜ 
ς EE3 
Ο Ο U Γ C e : eurostat 
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Food products, beverages and tobacco: NACE Rev. 1 Div is ions 15 & 16 

Product ion & producer pr ice indices 

F i g u r e 5 . 1 2 

Production and 

producer price 

indices: growth rate, 

three months 

compared to the 

same three months of 

the previous year 

(%) 

15.0 

10.0 

I r e l a n d 

15.0 

I t a l i a 

1-1998 II-1998 111-1998 IV-1998 1-1998 11-1998 111-1998 IV-1998 

L u x e m b o u r g N e d e r l a n d 

15.0 

10.0 

5.0 

o.o 

-5.0 

-10.0 

I - . 

15.0 

10.0 

5.0 

0.0 

-5.0 

-10.0 

Λ^ TX 
1-1998 11-1998 111-1998 IV-1998 1-1998 11-1998 111-1998 IV-1998 

Ö s t e r r e i c h P o r t u g a l 

Production index 

Producer price index 

S «. .... _ » . I ~4^Ί O U Γ C θ : ouroBtot 

15.0 

10.0 

5.0 

0.0 

-5.0 

-10.0 
1-1998 II-1998 111-1998 IV-1998 

15.0 

10.0 

5.0 

0.0 

-5.0 

-10.0 
-1998 11-1998 111-1998 IV-1998 

ΈΑ 
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Product ion & producer pr ice indices 
•\ MONTHLY PANORAMA or EUROPEAN BUSINESS 

F igu re 5 .12 

15.0 

10.0 

5.0 

0.0 

-5.0 

S u o m i / F i n l a n d Sve r i ge 

15.0 

10.0 

-5.0 

-10.0 

0.0 ™ ™ 

Production and 

producer price 

indices: growth rate, 

three months 

compared to the 

same three months of 

the previous year 

(%) 

1-1998 11-1998 111-1998 IV-1998 1-1998 11-1998 111-1998 IV-1998 

U n i t e d K i n g d o m N o r w a y 

15.0 

10.0 

5.0 

o.o 

-5.0 

-10.0 

15.0 

10.(1 

0.0 

-5.0 

-10.0 
1-1998 II-1998 111-1998 IV-1998 I-1998 11-1998 111-1998 IV-1998 

Production index 

H F u r t h e r i n f o r m a t i o n - p r o d u c t i o n and p r o d u c e r p r i c e i n d i c e s : 

The indices of production are adjusted in two stages. Firstly, account is taken of the variation in the number of 
working days in the month. The national Statistical Offices provide Eurostat with these series (except Denmark, 
France and Spain). Secondly, for EU-15 and most of the Member States a correction is made using seasonal 
adjustment with TRAMO / SEATS, a method developed by Professor Maravall and V. Gomez. For France, 
Finland, Sweden and the United Kingdom, the indices are adjusted by the national statistical offices themselves. 
For Germany, the trend and seasonally adjusted figures are calculated by the German NSO. 
The index of producer prices shows (in the national currency of the Member State in question) changes in the 
ex-works selling prices of all products sold on the domestic market. Since we deal with producer prices, imports 
are not included in these price indices. Producer price indices are not seasonally adjusted. 
Full methodological notes may be found on page 107. 
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6 Retail t rade ; repair of personal 

and household goods 

Description of the NACE Rev. 1 
Groups in Division 52: 

52.1: retail sale in non-specialised 
stores; 

52.2: retail sale of food, beverages and 
tobacco in specialised stores; 

52.3: retail sale of pharmaceuticals and 
medical goods, cosmetic and 
toilet articles; 

52.4: other retail sale of new goods in 
specialised stores; 

52.5: retail sale of second-hand goods 
in stores; 

52.6: retail sale not in stores; 
52.7: repair of personal and household 

goods. 

I n t r oduc t i on 

Retail trade and repair services (NACE Rev. 1 Division 52) comprise of the resale of 

new and used goods, as well as the repair and installation of personal and household 

goods. It is a key activity within the economy as it provides retailers with a contact 

point for potential customers and allows consumers access to goods. In 1995 the 

largest NACE Rev. 1 Group within retail trade was retail trade in non-specialised 

stores and the other retail sale of new goods in specialised stores (when measured in 

terms of turnover as well as the number of enterprises). The latter includes goods 

such as textiles, leather goods, furniture and electrical household appliances. The 

remaining NACE Rev. 1 Groups make-up 15 to 20% of turnover within the whole of 

NACE Rev. 1 Division 52. 

In France and Austria the retail sale of pharmaceutical and medical goods, cosmet­

ics and toiletries contributed the third largest share in turnover, whilst in the United 

Kingdom, Ireland, Denmark and Luxembourg the retail sale of food, beverages and 

tobacco in specialised stores occupied third place. 

The retail sale of goods not through stores is gaining importance, as it offers new dis­

tribution channels and target groups to producers and retailers. One example of new 

trends is the phenomenon of direct sale. 

Across Europe there has been much political debate as to how the retail sector can 

be stimulated. On-going discussions include subjects such as extending opening 

hours and the possibilities to raise disposable income of consumers through tax 

reductions. 

Enquiries regarding the purchase of 
data should be directed to: 

Eurostat Data-Shop 
4, rue Alphonse Weicker 
L - 2014 Luxembourg 
tel: (352)4335 2251 
fax: (352) 4335 22221 
e-mail: dslux@eurostat.datashop.lu 

St ructure of European reta i l t rade 

The structure of retail trade has been changing in recent years, resulting in a higher 

degree of concentration and larger retail outlets. At the same time, increased com­

petition has led to further rationalisation, as demonstrated through time saving cash-

systems, improved logistics and electronic stock management. 

Within the EU, the highest density of retail outlets was found in Portugal with 12.4 

enterprises per thousand inhabitants in 1995 (for countries where data was avail­

able). That was nearly twice as many as in Luxembourg, which recorded the second 

highest enterprise density (6.9 enterprises per thousand inhabitants). In the United 

Kingdom each thousand inhabitants were served by only 3.6 enterprises on average. 

9 4 : 
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Looking at retail trade in more detail, the highest 

number of enterprises were located in the activity 

of other retail sale of new goods in specialised 

stores in each of the Member States able to report 

data. The range of enterprise density was between 

5.7 enterprises per thousand inhabitants in Italy and 

1.5 per thousand in the United Kingdom (no data at 

this level of detail was available for Portugal). 

In the United Kingdom there ¡s a low level of enter­

prise density seen throughout retail trade. This may 

be proof of the trend for concentration within the 

industry, rather than an inherent lack of retail trade 

outlets. Nevertheless, enterprise density in the 

United Kingdom is not always the lowest in Europe: 

for example, the Netherlands recorded the lowest 

density of non­specialised stores (NACE 

Rev. 1 52.1), Finland the lowest density of stores 

for food, beverages and tobacco (NACE Rev. 1 

52.2) and Germany the lowest density of stores sell­

ing second­hand goods (NACE Rev. 1 52.5). It 

should be noted that in some activities govern­

ments still control the distribution of certain prod­

ucts, notably tobacco and alcohol, and hence can 

influence enterprise distribution directly. 

Using the indicator turnover per enterprise allows 

us to look at another aspect of the structure of the 

retail trade industry. This indicator gives us a an 

alternative measure for the concentration of retail 

trade within the European Union. 

In the activity of retail sale in non­specialised stores, 

turnover per enterprise was highest in France (4.2 

mill ion ECU per enterprise) followed by Germany 

and Denmark (4.0 and 3.2 mill ion ECU respective­

ly). The lowest ratios were found in Italy and 

Ireland (0.6 and 1.0 mill ion ECU respectively). The 

position of France is not repeated across other activ­

ities at the NACE Rev. 1 Group level. For example, 

the French ratio in the activity of other retail sale of 

new goods in specialised stores is low in compari­

son to other Member States. Throughout all the 

countries for which data is available at this level of 

detail we find that the ratio of turnover per enter­

prise at the 3­digit NACE Rev. 1 level is highest in 

the activity of retail sale in non­specialised stores. 

Enterprises engaged in retail sale in non­specialised 

stores show a high degree of concentration. For 

example, in France, 8.4% of the total number of 

enterprises in retail trade were found in the activity 

of retail trade in non­specialised stores. Together 

they accounted for 50.2% of turnover in the whole 

of the retail trade industry in France. 

SE 
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Turnover and value added 
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Using data from the Labour Force Survey it is pos­

sible to look at the share of the number of persons 

employed by NACE Rev. 1 activity. Retail trade 

employed between 5.1% of total employment in 

Denmark and 9.3% in Ireland (for the countries for 

which data is available). In Germany 3.5% of per­

sons employed were working in the activity of 

other retail sale of new goods in specialised stores, 

compared to only 2.8% in France. The German fig­

ure is the third highest in Europe after Luxembourg 

(4.3%) and Austria (3.8%). In Ireland there is a high 

share for employment in the retail sale of non­
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specialised stores (4.5%), whilst in the same NACE 

Rev. 1 Group, Italian and French stores are seen to 

employ only 1.9% and 2.4% of the total labour 

force respectively. 

Comparison of the number of persons employed 

and the number of employees per enterprise out­

lines the share of unpaid persons in an enterprise. 

Compared to other Member States the difference is 

very high in Italy, where 61.6% of persons 

employed in other retail sale of new goods in spe­

cialised stores are unpaid and 36.1% of those 

employed in retail sale in non­specialised stores are 

unpaid. The corresponding shares in France are 

21.7% and 6.8%, whilst in Ireland the shares are 

also well below the Italian levels (20.6% and 

15.2% respectively). 

The retail trade industry offers a large number of 

jobs to persons who wish to find employment in 

temporary work or part­time posts. 

m 
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Performance of retail trade 

In 1995 turnover per enterprise in retail trade was 

highest in the United Kingdom with some 1.0 mil­

lion ECU (amongst the countries for which data is 

available). In France there was an average turnover 

of 696 thousand ECU per enterprise registered. The 

picture differs if we look at retail sale in non-spe­

cialised stores, where French and German enter­

prises reported 4.2 and 4.0 mill ion ECU of turnover 

on average and their counterparts in the United 

Kingdom 2.4 mill ion ECU. In all the NACE Rev. 1 

Groups of retail trade, Italy reported substantially 

lower turnover per enterprise figures, due to the 

dominance of small enterprises (for example, some 

570 thousand ECU of turnover per enterprise in 

non-specialised stores). 
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Value added is perhaps a more reliable indicator of 

performance than turnover, measuring the added 

value to the product at every stage of the distribu­

tion chain. Unfortunately the data covers less of the 

Member States than that available for turnover. In 

retail trade in non-specialised stores, value added 

per enterprise is highest in France and Luxembourg 

with 463 and 402 thousand ECU per enterprise 

respectively, whilst Italy and Ireland again record 

the lowest figures (80 and 138 thousand ECU per 

enterprise). In the activity of other retail sale of new 

goods in specialised stores, Austrian retailers report 

the highest value added on average (181 thousand 

ECU per enterprise), followed by Luxembourg and 

the Netherlands (133 and 127 thousand ECU 

respectively). In the retail sale of pharmaceutical 

and medical goods, cosmetics and toiletries, 

Austria and Luxembourg again report the highest 

European figures with 321 and 287 thousand ECU 

of value added per enterprise on average. 

Personnel costs per employee were low in the 

Netherlands compared to other Member States 

which may well be explained by the higher share of 

part-time workers in the Dutch labour force and the 

fact that the employment data is not adjusted to 

take account of the number of full-time equivalents. 

An employee in other retail sale of new goods in 

specialised stores accounted for average costs of 

15.8 thousand ECU per annum. In France, an 

employer had to pay personnel costs per employee 

of 21.9 thousand ECU and in Belgium the highest 

amount of 25.0 thousand ECU was recorded. 

Looking in more detail at the sub-activities that 

make up retail trade we find that in Belgium there 

were even higher average personnel costs in the 

retail sale of pharmaceutical and medical goods, 

cosmetics and toiletries, with the average employee 

accounting for 29.9 thousand ECU. 

Labour productivity 

Retail sale in non-specialised stores labour produc­

tivity varied amongst the countries for which data is 

available between 13.9 thousand ECU per head in 

Ireland and 35.5 thousand ECU in Finland. Ireland 

reported the lowest labour productivity in nearly all 

Groups of NACE Rev. 1 52, except for retail sale 

not in stores (76.7 thousand ECU). 

France reported its highest labour productivity in 

the retail sale of pharmaceutical and medical 

goods, cosmetics and toiletries (38 thousand ECU 

per head), whilst the second highest productivity 

level was observed in other retail sale of new goods 

(26 thousand ECU). 
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Indeed, the retail sale of pharmaceutical and medi­

cal goods, cosmetics and toiletries recorded high 

productivity levels across most of the Member 

States: for example, Belgium, Luxembourg and 

Finland (43.9, 43.5 and 43.3 thousand ECU respec­

tively). Across all reporting Member States there 

was the lowest value added per person employed 

in the retail sale of second­hand goods in stores. 

We can use the indicator wage adjusted labour pro­

ductivity to measure whether value added covers 

personnel costs. In retail trade and repair services 

this was true for all countries for which data was 

available. In the Netherlands there was value added 

in retail sale of second­hand goods in stores 4.2 

times higher than personnel costs. Retail sale not in 

stores within the Netherlands also recorded a high 

ratio (351%), far above the second highest country 

which was Luxembourg (247%). Wage adjusted 

labour productivity was low for retail sale in non­

specialised stores and other retail sale of new goods 

in specialised stores across all reporting countries. 

The ratios in these activities were ranging between 

125% and 180%, except in other retail sale, where 

Italy reported a wage adjusted labour productivity 

of 242%. 

Retail sale via mail order houses 

The "information society" has a major influence on 

retail trade and is a direct threat to traditional chan­

nels of commerce. The possibilities of new tech­

nologies (such as electronic commerce) wi l l change 

rapidly the way that society consumes goods. A first 

example of this phenomenon is that of direct sales, 

which is growing in importance. Within the statisti­

cal classification of economic activities, this area of 

the economy is covered by NACE Rev. 1 52.61, 

retail sale via mail order houses. 

In 1995 the share of unpaid persons in the total 

number of persons employed in this activity ranged 

from 18.5% in France to 0.3% in Austria. The aver­

age number of persons employed per enterprise 

varied widely across the Member States, with the 

lowest figure being found in Italy (6.3 persons per 

enterprise) and the highest in Austria (70.4 persons 

per enterprise). In Germany and France, 13.9 and 

22.7 persons were employed on average per enter­

prise. 

The highest labour productivity in terms of value 

added per person employed and personnel costs 

covered by value added was recorded in Sweden: 

59 thousand ECU of value added per person 

employed, with value added covering personnel 

costs twice over. 
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M E R C U R E S O U R C E S 
This publication aims to document current practice in each of the members of the 

European Union (EU) and of the European Free Trade Area (EFTA) in the field of 
structural business statistics in the service sectors. Each country report is 

structured in the same way. The first part of the report explains the statistical 
system and the second part provides details on each national data source. 
There is one report on the statistical system per country and 46 different 

sources in total for the 1 7 countries currently available. 

Servie 

''^fcrTjif·" 

Information is provided on the following areas for the statistical system: the institution responsible, the legal 
framework, classifications, units, the business register and a summary of data sources. This last item 

s an overview of the data sources used and it serves as an introduction for the second part of each national 
report, namely the data sources. These sources are classified as surveys or administrative sources. As with the 

statistical system, the part relating to sources also has a standard structure. Some of the elements 
are only relevant for statistical surveys and are not relevant for sources based 
directly on administrative returns. The information provided for each source is: 
administrative and legal information, summary of the types of questionnaires used, 
population coverage, lists of information collected on each unit, primary data 
collection method including information on sample sizes and response rates, 
methods for the production of results, information on national quality reports 

and dissemination. 

The contents of the CD-ROM can be viewed using most recent web browsers that 
support frames and JavaScript (e.g. Netscape 3 or later, Internet Explorer 4 or later). 
Through the browser the user can access a tailor-made interface showing the detailed 
methodological information. The information can be selected either by reading through 

the publication screen by screen or by navigating using a hierarchical tree structure 
made up of the full list of methodological information. The interface also provides 

the possibility to view the information for two different countries or two different 
sources from the same country on screen at the same time, which makes comparisons 
of the information easier to do. 

This product is available in two forms, an electronic version on 
CD-ROM and a paper publication. 

The paper publication runs to slightly more than 400 pages structured country by 
country and then source by source. A full list of the 

methodological items presented for each statistical system and 
each source is annexed to the publication. 
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Number of enterprises and turnover 

Table 6.1 5200 5210 (%) 5230 (%) 5240 (%) 5260 (%) 

Number of 

enterprises, 1 995 

(units) 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

32,037 

25,348 

3,999 

32,810 

12.5 

10.1 

801 

25,270 

2.5 

7.8 

18,187 

171,233 

56.8 

52.6 

1,083 

54,386 

3.4 

16.7 

S o u r c e : eurostat 

IRL 19,224 

91,939 

2,941 

5,759 

88,363 

279 

30.0 

14.9 

9.5 

1,030 

32,253 

126 

5.4 

5.4 

4.3 

8,558 

326,887 

1,882 

44.5 

55.2 

64.0 

80 

26,812 

180 

0.4 

4.5 

6.1 

NL 

A 

Ρ 

90,173 

37,506 

123,464 

4,411 

5,237 

4.9 

14.0 

2,058 

1,951 

2.3 

5.2 

46,350 

21,261 

51.4 

56.7 

16,689 

1,744 

18.5 

4.6 

FIN 

S 

UK 

22,265 

54,472 

214,271 

4,854 

7,138 

42,067 

21.8 

13.1 

19.6 

1,171 

907 

7,469 

5.3 

1.7 

3.5 

12,478 

33,543 

88,705 

56.0 

61.6 

41.4 

534 

1,620 

29,787 

2.4 

3.0 

13.9 

Table 6.2 5200 5210 (%) 5230 (%) 5240 (%) 5260 (%) 

Turnover, 1995 

(million ECU) 

EU-15 

EUR-11 

Β 

DK 

D 

44,819 

24,424 

330,570 

17,611 

12,638 

129,691 

39.3 

51.7 

39.2 

3,504 

1,280 

28,500 

7.8 

5.2 

8.6 

18,332 

8,609 

121,939 

40.9 

35.2 

36.9 

1,143 

191 

34,713 

2.6 

0.8 

10.5 

EL 

E 

F 

O U Γ C Θ . eurostat 

IRL 10,344 

149,443 

2,462 

5,615 

50,354 

874 

54.3 

33.7 

35.5 

538 

11,538 

160 

5.2 

7.7 

6.5 

3,310 

67,752 

1,114 

32.0 

45.3 

45.3 

66 

3,610 

57 

0.6 

2.4 

2.3 

NL 

A 

Ρ 

54,561 

32,924 

18,441 

17,830 

10,229 

32.7 

31.1 

1,864 

2,623 

3.4 

8.0 

26,070 

16,403 

47.8 

49.8 

2,978 

1,094 

5.5 

3.3 

FIN 

S 

UK 

18,486 

28,451 

219,094 

11,913 

13,226 

100,851 

64.4 

46.5 

46.0 

1,115 

134 

7,930 

6.0 

0.5 

3.6 

4,827 

12,307 

80,525 

26.1 

43.3 

36.8 

282 

852 

10,225 

1.5 

3.0 

4.7 

© \m 
eurostat 
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Value added and personnel costs 
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5200 5210 (%) 5230 (%) 5240 (%) 5260 (%) Table 6.3 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

7,820 2,620 33.5 874 11.2 3,190 40.fi 195 2.5 
Value added at 

factor cost, 1995 

(million ECU) 

IRL 1,669 

23,452 

473 

797 

7,050 

112 

47.8 

30.1 

23.7 

125 

2,091 

36 

7.5 

8.9 

7.7 

584 

11,408 

251 

35.0 

48.6 

53.0 

17 

505 

11 

1.0 

2.2 

2.2 

NL 

A 

Ρ 

10,884 

6,849 

2,633 

1,663 

24.2 

24.3 

427 

626 

3.9 

9.1 

5,898 

3,855 

54.2 

56.3 

612 

189 

5.6 

2.8 

FIN 

S 

UK 

3,120 

4,859 

1,688 

1,835 

54.1 

37.8 

299 

33 

9.6 

0.7 

987 

2,404 

31.7 

49.5 

49 

159 

1.6 

3.3 

S o u r c e : eurostat 

5200 5210 (%) 5230 (%) 5240 (%) 5260 (%) Table 6.4 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

4,653 

2,882 

IRL 

1,934 

1,208 

41.6 

41.9 

422 

209 

9.1 

7.3 

1,784 

1,215 

38.3 

42.1 

84 

20 

1.8 

0.7 

Personnel costs, 

1995 

(million ECU) 

1,371 

291 

4,726 

74 

41.6 

25.6 

958 

17 

8.4 

5.7 

4,715 

161 

41.5 

55.3 

201 

4 

1.8 

1.5 

NL 

A 

Ρ 

6,149 

4,786 

1,583 

1,749 

1,240 

28.4 

25.9 

224 

397 

3.6 

8.3 

3,387 

2,734 

55.1 

57.1 

174 

141 

2.8 

3.0 

FIN 

S 

UK 

1,980 

3,658 

22,697 

1,143 

1,480 

9,753 

57.7 

40.5 

43.0 

164 

2I 

819 

8.3 

0.6 

3.6 

600 

1,767 

9,500 

30.3 

48.3 

41.9 

25 

114 

1,014 

1.2 

S.l 

4.5 S o u r c e : 14/1 
eurostat 

{^A 
eurostat 

0 
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Number of persons employed and employees 

T a b l e 6 . 5 5200 5210 (%) 5230 (%) 5240 (%) 5260 (%) 

Number of persons 

employed, 1995 

(units) 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

286,161 

189,632 

2,761,400 

85,986 

78,053 

874,800 

30.0 

41.2 

31.7 

19,918 

8,838 

243,200 

7.0 

4.7 

8.8 

127,474 

78,985 

1,226,700 

44.5 

41.7 

44.4 

9,022 

1,574 

225,000 

3.2 

0.8 

8.1 

[WA 
S o u r c e : eurostat 

IRL 

FIN 

S 

UK 

11 7,049 

1,406,990 

16,939 

57,363 

372,620 

4,159 

49.0 

26.5 

24.6 

5,905 

91,441 

833 

5.0 

6.5 

4.9 

40,861 

698,224 

9,226 

34.9 

49.6 

54.5 

92,631 47,575 51.4 6,900 7.4 32,999 35.6 

227 

39,278 

411 

1,201 

0.2 

2.8 

2.4 

NL 

A 

Ρ 

624,702 

254,179 

311,906 

213,292 

64,407 

34.1 

25.3 

19,973 

19,735 

3.2 

7.8 

279,424 

141,773 

44.7 

55.8 

32,729 

7,220 

5.2 

2.8 

1.3 

T a b l e 6 . 6 5200 5210 (7ο) 5230 (%) 5240 (%) 5260 (%) 

Number of 

employees, 1995 

(units) 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

186,762 

163,573 

76,550 

74,410 

41.0 

45.5 

14,143 

8,154 

7.6 

5.0 

71,097 

64,962 

38.1 

39.7 

3,647 

861 

2.0 

0.5 

S o u r c e : eurostat 

IRL 

FIN 

S 

UK 

94,142 

603,979 

14,054 

48,609 

238,040 

3,894 

51.6 

39.4 

27.7 

4,962 

43,576 

692 

5.3 

7.2 

4.9 

32,425 

268,085 

7,403 

34.4 

44.4 

52.7 

80,345 

154,361 

44,544 

62,485 

55.4 

40.5 

6,384 

1,050 

7.9 

0.7 

26,410 

74,308 

32.9 

48.1 

211 

8,724 

209 

889 

4,045 

0.2 

1.4 

1.5 

NL 

A 

Ρ 

502,756 

220,125 

225,318 

205,642 

59,160 

40.9 

26.9 

17,174 

17,806 

3.4 

8.1 

219,153 

123,472 

43.6 

56.1 

12,272 

5,468 

2.4 

2.5 

1.1 

2.6 

0 m 
eurostat 
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Value added and number of persons employed 
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5200 5210 5230 5240 5260 Table 6 .7 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

IRL 

FIN 

S 

UK 

27.33 

14.26 

16.67 

27.95 

33.68 

30.47 

13.90 

18.92 

26.96 

35.47 

43.89 

21.17 

22.86 

43.51 

43.28 

25.02 

14.28 

16.34 

27.18 

29.92 

21.58 

76.56 

12.87 

25.84 

NL 

A 

Ρ 

17.42 

26.95 

12.35 

25.83 

21.40 

31.72 

21.11 

27.19 

18.71 

26.22 

40.98 

Value added at 

factor cost per 

person employed, 

1995 

(thousand ECU) 

S A ,, „ _. Λ . I ^ v l 
O U Γ C e . eurostat 

5200 5210 5230 5240 5260 Table 6 .8 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

IRL 

FIN 

S 

UK 

5.92 

8.49 

6.09 

2.38 

5.76 

4.16 

19.52 

26.66 

9.96 

4.22 

14.91 

9.80 

11.03 

9.62 

5.73 

2.84 

6.61 

5.89 

4.34 

7.16 

4.77 

2.14 

4.90 

2.64 

1.45 

4.14 

2.84 

1.46 

2.28 

NL 

A 

Ρ 

6.93 

6.78 

2.53 

48.35 

12.30 

9.71 

10.12 

6.03 

6.67 

1.96 

4.14 

2.25 

Number of 

persons employed 

per enterprise, 1995 

(units) 

O O U r C e : ourostat 

\m 
eurostat 

Θ 
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Turnover and number of employees 

Table 6.9 5200 5210 5230 5240 5260 

Turnover per 

enterprise, 1 995 

(million ECU) 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

0.76 

1.02 

3.16 

3.95 

1.60 

1.13 

0.47 

0.71 

0.18 

0.64 

S A ,, „ „ „ . I ^V1 
O U r C e : eurostat 

IRL 

FIN 

S 

UK 

0.54 

0.25 

0.84 

0.98 

0.57 

3.13 

0.52 

0.36 

1.27 

0.39 

0.21 

0.59 

0.82 

0.13 

0.32 

NL 

A 

Ρ 

0.61 

0.88 

0.15 

4.04 

1.95 

0.91 

1.34 

0.56 

0.77 

0.18 

0.63 

0.83 

0.52 

1.02 

2.45 

1.85 

2.40 

0.95 

0.15 

1.06 

0.39 

0.37 

0.91 

0.53 

0.53 

0.34 

Table 6 .10 5200 5210 5230 5240 5260 

Share of the number 

of employees in the 

total number of 

persons employed, 

1995 

(%) 

O O U Γ C e : eurostat 

EU-15 

EUR-11 

Β 

DK 

D 

EL 

E 

F 

IRL 

FIN 

S 

UK 

65.3 

86.3 

89.0 

95.3 

71.0 

92.3 

55.8 

82.2 

40.4 

54.7 

86.7 93.6 92.5 80.0 

80.4 

42.9 

83.0 

84.7 

63.9 

93.6 

84.0 

47.7 

83.1 

79.4 

38.4 

80.2 

93.0 

22.2 

50.9 

NL 

A 

Ρ 

80.5 

86.6 

72.2 

96.4 

91.9 

86.0 

90.2 

78.4 

87.1 

37.5 

75.7 

74.0 

O 
eurostat 



M O N T H L Y P A N O R A M A OF E U R O P E A N B U S I N E S S ­ C D ­ R O M 

As well as being available as a paper publication it is also possible to purchase a CD­ROM of 

the Monthly Panorama of European Business. The CD­ROM is provided with Adobe Acrobat version 3.0 

files of the three language versions of the paper publication. These files can be printed or alternatively 

the user can perform searches for a keyword within them. 

The main added value of the electronic publication is that it includes a wide range of short­terms 

statistics from official national sources. The data are supplied by the national statistical offices 

of each Member State to Eurostat. Data are then harmonised so that comparisons can be 

carried out between the national data. Furthermore, European totals are generated for the EU as 

a whole (EU­15), as well as for the euro­zone (the eleven countries that have formed Monetary Union). 

Data are provided for lengthy time­series on a monthly basis (often back as far as 1990). The data are 

normally updated on a monthly basis on the CD­ROM, although some series are only provided every quarter. 

Data are supplied for total industry and for the main industrial groupings, in other words 

intermediate goods, capital goods, consumer durables and consumer non­durables. Furthermore, 

the data is supplied each month for all NACE Rev. 1 industrial groupings at the 2­digit level 

of the Division ­ using the statistical classification of economic activities nomenclature. 

The data is available in easily read text files (*.TXT) that can be read by almost all PC's using either a spreadsheet or 

a database software package. For users who wish to use a spreadsheet directly, the same data is also provided in 

MS Excel 5.0 format. Data is provided using a comma separator for decimal points (for mainland European users) 

and using a point separator for the decimal (for the United Kingdom and Ireland). 

For more information on this product please contact a Eurostat Datashop, see below for details. 

BELGIQUE/BELGIE 

Eurostat Data Shop Bruxelles/Brussel 

Chaussee d'Etterbeek 13 

Etterbeeksesteenweg 13 

B­1049 BRUXELLES/BRUSSEL 

Tel: (32-2) 299 66 66 
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Member of the MIDAS Net 

DANMARK 

DANMARKS STATISTIK 

Bibliotek og Information 

Eurostat Data Shop 

Sejrogade 11 
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Fax: (45) 39 17 30 03 

E­mail: bib@dst.dk 

DEUTSCHLAND 
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Eurostat Data Shop Berlin 

Otto­Braun­Straße 70­72 

D­10178 BERLIN 

Tel: (49­30) 23 24 64 27/28 

Fax: (49­30) 23 24 64 30 

E­mail: stba­berlin.datashop@t­online.de 

ESPANA 

INE ­ Eurostat Data Shop 

Paseo de la Castellana, 183 

Oficina 009 
Entrada por Estébanez Calderón 

E­28046 MADRID 

Tel: (34) 915 83 91 67 

Fax: (34) 915 79 71 20 

E­mail: datashop.eurostat@ine.es 

Member of the MIDAS Net 

FRANCE 

INSEE Info Service 

Eurostat Data Shop 

195. rue de Bercy 

Tour Gamma A 

F­75582 PARIS CEDEX 12 

Tel: (33) 1 53 17 88 44 

Fax: (33) 1 53 17 88 22 

E­mail: datashop@dg75iisa.insee.atlas.fr 

Member of the MIDAS Net 

ITALIA ­ Roma 

ISTAT ­ Centro di Informazione 

Statistica ­ Sede di Roma 

Eurostat Data Shop 

Via Cesare Balbo, 11a 

1­00184 ROMA 

Tel: (39) 06 46 73 31 05/02 

Fax: (39) 06 46 73 31 07/01 

E­mail: dipdiff@istat.it 

Member ol the MIDAS Net 

ITALIA ­ Milano 

ISTAT ­ Centro di Informazione 

Statistica ­ Sede di Milano 

Eurostat Data Shop 

Piazza della Repubblica. 22 

1­20124 MILANO 

Tel: (39) 026 59 51 33/134 

Fax: (39) 02 65 30 75 

Member of the MIDAS Net 

LUXEMBOURG 

Eurostat Data Shop Luxembourg 

ΒΡ453 

L­2014 LUXEMBOURG 

4, rue A. Weicker 

L­2721 LUXEMBOURG 

Tel: (352) 43 35 22 51 

Fax: (352) 43 35 22 221 

E­mail: dslux©eurostat.datashop.lu 

NEDERLAND 

STATISTICS NETHERLANDS 

Eurostat Data Shop Voorburg 

P.O. Box 4000 

NL­2270 JM VOORBURG 

Tel: (31­70) 337 49 00 

Fax: (31­70) 337 59 84 

E­mail: datashop@cbs.nt 

Member of the MIDAS Net 

PORTUGAL 

Eurostat Data Shop Lisboa 

INE/Serviço de Difusão 

Av. António José de Almeida, 2 

P­1000 LISBOA 

Tel: (351­1) 842 61 00 

Fax: (351­1) 842 63 64 

E­mail: data.shop@ine.pt 

FINLAND/SUOMI 

Eurostat Data Shop Tilastokirjasto 

Postiosoite: PL 2B 

FIN­00022 Tilastokeskus 

Käyntiosoite: Työpajakatu 13 Β, 2 krs 

FIN­Helsinki 

Tel: (358­09) 17 34 22 21 

Fax: (358­09) 17 34 22 79 

E­mail: datashop.tilastokeskus@tilastokeskus.fi 

http://www.tilastokeskus.fi/tk/tuotteet.html 

SVERIGE 

STATISTICS SWEDEN 

Information service 

Eurostat Data Shop 

Karlavägen 100 

Box 24 300 

S­104 51 STOCKHOLM 

Tel: (46­8) 783 48 01 

Fax: (46­8) 783 48 99 

E­mail: intoservice@scb.se 

UNITED KINGDOM 

ONS Sales Office 

Eurostat Data Shop 

OFFICE FOR NATIONAL STATISTICS 

1 Drummond Gate 

LONDON SW1V20Q 

United Kingdom 

Tel: (44­171) 533 56 76 

Fax: (44­171) 533 56 89 

E­mail: gloria.ryan@ons.gov.uk 

Member of the MIDAS Net 

SUISSE 

Statistisches Amt des Kantons Zürich 

Eurostat Data Shop 

Bleicherweg 5 

CH­8090 Zürich 

Tel: (41) 1 225 12 12 

Fax: (41) 1 225 12 99 

E­mail: datashop@zh.ch 

http://www.zh.ch/statistik 

Member of the MIDAS Net 

USA 

HAVER ANALYTICS 
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60 East 42nd Street 

Suite 3310 
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Methodo log ica l notes 
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C l a s s i f i c a t i o n s y s t e m & s t a t i s t i c a l s o u r c e s 

Activity classification system 

The economic activities used in this publication are 

defined in the revised Classification of Economic 

Activities wi th in the European Communities, NACE 

Rev. 1. This classification was laid down in a Council 

Regulation in 1990 (OJ L293 24th October 1990). It 

should be noted that many series before 1990 and a large 

amount of annual data even between 1990 and now had 

to be converted from the old classification NACE 1970. 

This estimation process can reduce the reliability of the 

data. Data have been based on 1995 = 100, using weights 

from the annual surveys of 1995. 

Main industrial groupings that are used in Section 2 of this 

publication have the fol lowing definitions in terms of 

NACE Rev. 1. 

Total industry 

C + D + E, 

i.e. mining, manufacturing and energy supply 

Intermediate goods industries 

13.1, 13.2, 14.1-14.5, 15.6, 15.7, 17.1-17.3, 

20.1-20.5, 21.1 , 21.2, 24.1-24.3, 24.6, 24.7, 

25.1, 25.2, 26.1-26.8, 27.1-27.5, 28.4-28.7, 

31.2-31.6, 32.1, 34.3, 37.1 , 37.2 

Capital goods industries 

28.1-28.3, 29.1-29.6, 30.0, 31.1 , 32.2, 33.1-33.3, 34.1 , 

34.2, 35.1-35.3 

Durable consumer goods industries 

29.7, 32.3, 33.4, 33.5, 35.4, 35.5, 36.1-36.3 

Non-durable consumer goods industries 

15.1-15.5, 15.8-16.0, 17.4-17.7, 18.1-18.3, 19.1-19.3, 

22.1-22.3, 24.4, 24.5, 36.4-36.6 

If Member States dispose of more detailed data series at 

the 4 digit level of NACE Rev. 1, a more elaborate defini­

tion at this level of disaggregation is used. 

Statistical sources 

Most of the data in this publication is harmonised data 

supplied to Eurostat by the EU Member States. The excep­

tions are: 

1) the capacity utilisation series which come from the 

business surveys carried out on behalf of the Directorate 

General for Economic Affairs of the Commission (DC II); 

2) the estimates for the latest years' structural data, which 

are made by Eurostat; 

3) the data for the USA and Japan, which are supplied by 

the OECD. 

Every effort has been made to include data for the EU-15 

Member States. The data from 1991 onwards are on a 

post-unification basis and include East-Germany. 

Short te rm indicators 

The index of production measures changes in the volume 

of the gross value added created by industry, the branch 

indices being aggregated by means of a system of weight­

ing according to gross value added at factor cost. The 

indices are adjusted to take account of the varying num­

ber of working days in the month. 

The index of producer prices shows (in national curren­

cies) the changes in the ex-works selling prices of all prod­

ucts sold on domestic markets of the various countries. 

The EU indices refer to overall weighted price changes. 

There are not yet indices for Austria. No seasonal adjust­

ment is carried out on these indices. 

Sometimes statistics are collected at the product level. 

This may be the case for prices, production, imports and 

exports. Thus, data is not strictly speaking fol lowing an 

activity classification (NACE Rev. 1) but a product classifi­

cation (Classification of Products by Activity "CPA"). CPA, 

was laid down in a Council Regulation in 1993. It is a six 

digit classification which for the 2-digit, 3-digit and 4-digit 

level is identical to NACE Rev. 1 in its coding. 

For the indices of imports and exports, external trade data 

of 9,000 industrial products were grouped according to 

the industrial NACE Rev. 1 activity to which they belong. 

This grouping can cause certain inaccuracies in the data, 

which may reduce the reliability of foreign trade series. 

Θ \MA 
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The value indices are all in ECU terms. The indices for the 

EU refer only to extra­Union trade, the indices for 

Member States reflect also intra­Union trade. 

For further details of the methodology employed, please 

refer to the Eurostat publication "Methodology of 

Industrial Short-term Indicators" CA-97-96-079-EN-C. 

Seasonal adjustment 

All series, except prices and capacity utilisation, are sea­

sonally adjusted with TRAMO / SEATS, a method devel­

oped by Professor Maravall and V. Gomez. For France, 

Finland, Sweden and the United Kingdom the indices are 

seasonally adjusted by the national statistical office. For 

Germany, the trend and seasonally adjusted figures for the 

production index are calculated by the national statistical 

office. Otherwise, Eurostat calculates the trend cycle, i.e. 

seasonally adjusted series, where additionally the irregu­

lar fluctuations have been excluded (using the program 

TRAMO / SEATS). 

G r o w t h rates 

The changes which are given in the tables and graphs 

show three different growth rates. The first being for the 

latest three months data compared to the previous three 

months data (t/t­1) ­ here the trend cycle is used. The sec­

ond growth rate is for the latest three months data com­

pared to the same three months of the previous year (t/t­4) 

­ here a series only adjusted for the number of working 

days is used. The third is a year on year growth rate for a 

particular month (t/t­12) ­ here gross data for prices is 

used. Estimates are sometimes made to create a EU­15 or 

EUR­11 total. 

Graphs 

The line graphs show the trend cycle. The bar graphs 

show the annual growth of the index, using a working day 

adjusted series (where available). Growth rates are either 

one month compared to the same month of the previous 

year or three months compared to the same three months 

of the previous year. For Member States where just one 

month is missing (and not more), this missing value is 

estimated in order to bring the growth rate for all Member 

States up to the same date. This estimation is indicated by 

* * in the graph. 

Structural data 

Data for structural statistics are in current ECU unless oth­

erwise stated. Data for value added at factor cost, produc­

tion, labour costs and employment come from annual 

enquiries conducted by Member States involving all 

enterprises with 20 or more employees. The exceptions to 

this are Spain (local units of all sizes), Portugal (enterpris­

es with 10 or more employees) and Finland (establish­

ments employing 5 or more persons). The employment 

data relates to the number of persons employed, exclud­

ing home workers. 

Estimates are not supplied to Eurostat by Member States 

for the smaller firms not covered by the enquiries, and 

hence the figures under­report the actual values. In certain 

industries this may be a serious problem in the interpreta­

tion of series, especially when comparing with other 

industries. 

Gaps in the data have been filled by estimates made by 

Eurostat. Thus, EU­15 and EUR­11 totals often contain 

estimates for missing countries. Estimates are shown in 

bold. Attention should be drawn to the fact that the data 

has switched to the NACE Rev. 1 classification, this may 

result in revisions of data being made in the medium­term. 

Annual foreign trade data comes from the COMEXT 

database. Statistical régime 4 (total trade) is used. 

Signs and abbreviations 

EUR­11 Monetary union participating countries 

B / L Belgo­Luxembourg Economic Union 

ECU European currency unit 

TRIAD EU­15, Japan and the USA 

Bill ion thousand mil l ion 

* not available (in graphs) 

: not available (in tables) 

* * estimation (in graphs) 

data in bold estimation (in tables) 

1995 = 100 reference year 

For more information on methodology, please contact 

Berthold Feldmann ­ tel: (352) 4301 34401 or 

e­mail: berthold.feldmann@eurostat.cec.be 
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